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User Experience Design in Scenic Toilet for "Toilet Revolution"

SUN Rui, ZHOU Rui, YUAN Yue
(Xihua University, Chengdu 610039, China)

ABSTRACT: The paper aims to study the experience design of scenic toilet under the background of "toilet revolution",
obtain the experience demand model of toilet in the scenic area through user experience method in experience design and
propose specified improvement suggestions for the design stage of constructing domestic area toilets. Through field visits
and non-structured interviews, information on maintenance personnel and tourists of scenic spots was obtained. The ex-
perience and needs of scenic toilet were discussed in detail from the perspective of user experience based on the data of
valid questionnaires. At the same time, the literature method was combined to collect the related materials of "toilet cul-
ture" in Japan and draw lessons from the experience of the excellent toilet design. From the perspective of user experi-
ence, it puts forward an experience demand model of scenic toilet. It analyzes the experience demand application with
reference to "toilet culture" in Japan and puts forward some reasonable suggestions for toilet design of tourist attractions
in China. Under the background of "toilet revolution", design of scenic toilet will pay more attention to the user's experi-
ence.
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Tab.1 Interview with toilet maintenance staff in scenic spots
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Tab.3 Importance grade of toilet demand in scenic spots
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