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Creative Design of Beverage Bottles Based on the Concept of Consumption Upgrade

WU Ai, GAN Sai-xiong
(Nanchang Institute of Technology, Nanchang 330000, China)

ABSTRACT: The work aims to provide an effective design method, a new way of thinking and an appropriate theoretical
basis for innovation of beverage bottles under the background of consumption upgrading. It expounded the concept of
consumption upgrading. It discussed the influences of consumption upgrading on creative design of beverage bottles. The
paper also analyzed the creative design methods and entry points of beverage bottles under the concept of consumption
upgrading from three aspects: shape design, decoration design and interactive design of beverage bottles. Through per-
sonalized and interesting design, this paper improves the creative design of beverage bottles in the context of consumer
upgrading. Through delicate division of the crowd, it emphasizes the difference and certain cultural identity promotion to
improve the decorative creativity in the context of consumer upgrading. Through changing the visual experience, tactile
experience and operational experience, it enhances the interactive creativity of beverage bottles in the context of consumer
upgrading.
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