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Exploration of New Ideas for Modern Tea Set Design under Urban Cultural
Background with "Mochou Teapot'" as an Example

ZHANG Shi-wei
(Wuxi Institute of Arts & Technology, Wuxi 214200, China)

ABSTRACT: Based on the current situation of the similar design of modern tea set and the lack of urban semantic design
expression under the urban regional culture background, the paper selects the regional culture of Nanjing and Nanjing city
product "Mochou Teapot" as an example to analyze the linkage between Nanjing culture and Mochou Teapot, with the
hope of learning by analogy, and finding the new ideas of modern tea set design under the urban culture. The status of tea
set design in Nanjing City in recent years was investigated and the design and development practice were carried out.
Based on design and production practice of Mochou Teapot, the case study method was used to analyze design behaviors,
to obtain an experience summary of Nanjing city Tea set product design, and then make it systematic and theoretical,
which was risen to design method. The design of tea set under urban culture is not to preserve the traditional style, nor to
imitate the urban landscape in form, but to be rooted in the geographical culture of the city, to find the unique mark of the
city in local language, natural geography, urban temperament, historical details and living habits, and to be designed and
interpreted in many directions by combining the cultural meaning, theme elements, modeling imagery, type inheritance,
functional requirements of teaware products.
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Fig.10 Form design attempts of Mochou teapot in the early stage
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