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ABSTRACT: The work aims to introduce the design method on how to improve user's well-being in Braun design.
Firstly, the background of Braun was introduced; secondly, how to create the well-being was presented; thirdly, the
influencing factors of well-being were introduced, including understanding how well-being was intrigued in daily routine
and activities. Then, practice was regarded as a linkage between abstract well-being and design, and the well-being was
made tangible and positive practice was regarded as original inspiration. Finally, the detailed design framework was
discussed. The experience of Design for Well-being in Braun design is summarized, which are supported by practicing on
individual cases, focusing on positive experiences, learning from appropriate users, regarding the practice board as a

multi-function tool, correlating the findings from interview, tracing the design works, reviewing the specific aims,

discussing marketing plans for well-being, and so on.
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Fig.1 Source of well-being
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Fig.3 Seven psychological needs of well-being
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Fig.4 The relatedness among practice, happiness and design
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Fig.7 Analysis framework of designing for well-being
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