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Emotionalization of Interactive Products Based on User Experience

LAN Yu-qi, LIU Pai
(Tianjin Academy of Fine Arts, Tianjin 300141, China)

ABSTRACT: User experience is a hot topic in present design. User experience is a new design category which integrates
human computer interaction with anthropology, psychology, marketing management and many other disciplines. User ex-
perience design and interaction design are mainly used in computer-mediated information products. The paper aims to
summarize the characteristics of user experience design by studying the development process and structure of user ex-
perience apply them to product design, to construct user experience design method of product design by studying the user
experience and interaction design of information products, hoping to provide new ideas for interactive product design.
Literatures were consulted and analyzed. In studying human needs, it is found that the purpose of current interactive
product design should not only be usability and ease of use, but also focus on emotional needs of human. Emotional in-
teractive design has become the focus and selling point of current interactive products. Applying the design concept of
user experience to the traditional product design and paying attention to the implicit needs of users can make the emo-
tional function of interactive products resonate with users more clearly.
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Fig.1 User experience hierarchy
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