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Current Situation and Prospect of Digital Creative Industry
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ABSTRACT: As a strategic emerging industry, the digital creative industry can effectively promote continuous integra-
tion, penetration and transformation of traditional manufacturing, cultural industries and design services. It represents the
direction of a new round of technological revolution and industrial transformation, which is a crucial area for winning
further competitive advantages in the future. 2019 is the third year of the 13th Five-Year Plan period. During the half-time
of the five-year planning period, with in-depth research and exploration of the digital creative industry, relevant profes-
sionals have more precise and more comprehensive understanding of it, and people are also gradually aware of its vast
development potential. Based on this, this paper systematically explained the overview, the current state of each country,
development prospects, opportunities and challenges of the digital creative industry. The digital creative industry fully
combines the digital technology and design creativity. It is featured with advanced technology, environmental protection,
wide interdisciplinary range, etc. It deserves in-depth research and vigorous promotion.

KEY WORDS: digital creative industry; strategic emerging industry; digital creative technology and equipment; innova-
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Fig.1 Framework of digital creative industry
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Fig.2 Output value of British cultural and
creative industry in 2016
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