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Application of Flat Style Illustration in Funny Toy Packaging

CHEN Ruo-xi, WU Hong-mei
(Guangxi Arts University, Nanning 530007, China)

ABSTRACT: The paper aims to develop a series of creation with virtual brand - ciiica (card toy) as the experimental ma-
terial to explore the packaging design of funny toys from a new perspective, solve the problems in toy packaging and ex-
pand the application of the flat design style. In brand packaging design, the graphs, colors, texts, typography and other
elements of packaging were designed through analysis on characteristics of flat style. The use of illustrations had unique
artistic and cultural connotations. It can achieve the features of simple elegance, clear graphical semantics, orderly layout,
and color purity of flat packaging design. Creative concept and style reflecting brand design can bring a richer, more vivid
and diversified expression to packaging design. It also can maximize the effects of visual language expression in brand
packaging.
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Fig.2 Flat minimal packaging and branding design of McDonald's
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Fig.3 Packaging design of flat cosmetics "laneige"
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Fig.4 Card slot toy training of "ciiica"
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Fig.6 Packaging color application of "ciiica" brand
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