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Application of User Experience and Interaction Design in Industrial Design

XU Cheng-fei
(Sichuan Vocational and Technical College of Communications, Chengdu 611130, China)

ABSTRACT: The paper aims to explore the development of industrial design based on user experience and interaction
design. Starting from the origin of interactivity, the paper analyzed rich experience in its development and improvement
and explored the latest requirements on industrial design in combination with the current historical background. And then
on this basis, it went to internal interaction design and user experience in-depth, summed up their respective connotation
and characteristics, and then explored the necessity of its application in industrial design, analyzed its usability, user ex-
perience design target, and its concrete application in industrial design. Combined with human-computer interaction, hap-
tic interaction and virtual interaction specific path analysis, it finally summarized several key points in development of
projects. To a certain extent, the application of user experience and interaction design to industrial design can improve the
user's use feeling, increase the value of the product design, and create product meeting the needs of industrial design and
being favorable for the user to experiencing products and promoting personalized and intelligent development of product.
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