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Product Packaging Design in the Age of Online Shopping

YU Shi-ping
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ABSTRACT: The paper aims to explore the current situation and strategies of product packaging design in the era of
online shopping. From the network shopping development speed and the reality of changes brought to people's life, the
paper analyzed the profound impact of network to packaging design. Then, it further explored online platform in the
product packaging design concept of concrete and its importance. At the same time, combined with recognition effect,
packaging, degree protection, emotional penetration and other actual situations, it explored the problems of online product
packaging design. Then based on these problems, it went deep inside of packaging design and put forward reform direc-
tion in practice, security, environmental protection, specification, human nature, etc. and carried on corresponding dis-
course and discussion. The development and innovation of packaging design in the network era is already a situation,
which conforms to the law of market change and meets the demand of consumers shopping. In a certain sense, it brings
more diversified sales channels to enterprises, increases their market share and brings good news to the whole social and
economic development.
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