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Inheritance and Innovation of Traditional Fine Art in Graphic Design

ZHANG Yun-qi
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ABSTRACT: The paper aims to explore the inheritance of traditional fine art in graphic design, and innovate in the route
of graphic design. Based on influences and actions of social development on the traditional fine art, the paper analyzed
traditional fine arts in the current application scope to specified graphic design, discussed the importance of blending the
traditional fine art. Respectively from main problem of traditional fine arts in graphic design and its important value,
enlightenments of traditional fine art on graphic design in composition, modeling, color, etc. were given. Then combined
with the specific application path of logo design, packaging design, the inheritance and innovation of traditional fine art in
graphic design were summarized. Traditional art does not exist in isolation. Its value is not limited to extension and de-
velopment of traditional concepts, but inheritance of endless ideas and the precious memory of human culture. So putting
it in graphic design is required by the development law of market. It can not only inject fresh blood for the creation of
graphic design, but also create great value for itself, to achieve better inheritance.

KEY WORDS: graphic design; traditional art; revelation

“WITE KA IEE AR, X R A A R A o
W, A5 RARR KRR RN . 32 3OS AR,

PACKAGING ENGINEERING 331

PEHOR T — AN EN, —H LDk, B8 ARHR
AHETZHEARTER, RERSETE 2 IR IR T A

BEHTEL G RAMAE S, AWEENESE
X, P HRZI N, REERTIEAZHE . WA
ST, AR . IRTRZIR LT S AR, S
ARITSCATERL T —iE 5 R L, Bas h SO

W BEE: 2019-02-15
EHEEN: k=4 (1978—), B, LBEA, ML,

I LG 2T (R e SR AR R AR, 258
FARTE HFXA A AESF R AR, AN Z e
JAE AR A, WAURSZ B RIYE ST, IR F B
PEATHUL , TECRFR A REBEROAEAE b, & S Woporfi

BRFBEMI, LRAEH @A £ R RIAEA,



332 £, M

T 7

201946 H

SHABALTE R SCAE R, et A B i Bl kg . H
AR, AREM BB AR IZ AT 5560, ARAHE
FE . ATRFE A R o 1 T 3R B UL 4 SR AR T i
TR R RS 5 QU R IFER , I AR py 5 5
W18 BB AR ST IR AR R o

1 BREERETHRITPEASRZERH Y

=%

BARE R R ARITTE N EFIE IR 5 A
AT RS E TR —AScfkyums, (R EHREZ TR
E(EAR A BT LA L2 2 1 MBS R AR TT
R 1 5 403k P LA [ A8 R G b B
PRGN, it — 2P0 5 SRR, T F
TAT IR VTR0 ) EE R
1.1 REEAREAFFE@EITHHILAE&

MBSO S, HATRZ I T #4038
ARICKE B BLAE i BARIBUS T AR SRR, (HE
Z /D HiAFAE— LRI, BT T E H AR
FlER TR, oA BEEHmIRD . Bk
b, BEERBA LTI m . H—, Pt o
GERARTTR BN HIAF A IR R E SO, o T
PRI BEA I A BT B 2 2 5 BT, Brig By 7 i
MBS = 5 o T, BT E BT 8 4
FEAENG 22 , FEBCT L AR S 1) T X SRR LR i it
SRS, SEURRR TSR R AL 5L R AR TR
K, fieg Ticit i, =, WMEGEERARE, 4
Bk AARE L ZRYE . BT KRBk, oK%
kAT SRR H, 5 RAR GBI
MR AA B =, SPEBOTINE SRS R o
SR IR B AN B, B IR RCRITAS
A,

1.2 fEBEERMAFEFEZITHLERE

TE GRS Z oA AR, w2
B Z PG B, Ty SCHORTHE A G0 S A TR R ThT
g RZHZRY, 7EX—BHRT, ¥rmikit S5k
JEARM;ATE G, T EHA LR, SCHZEAR
RN EERR, UL R RS, tER
ST R 1) S e o A 0 SRR T A4 R i (B A AT 25
WRE, ERET A ASTRIRR, BET
N 558l 5 A4 15 S S AR e R AR S TR, IR 2
— R Y B AN R A B AT TR Y
V&, BHERARTIG “Wsh” #k, AW sE LA,
FEENE, RN [ B A A N3] TR
RN G HESS o [RIRE, R4 SRS P T il e i
WALAURAMERI FESE, HORSCAE A THE, fli-F
TR A BN A T, SO RGE . Rl L,

AL Ge FARB A | R MR TP it Rfegisk
ARFFURN T MRS PR 22 2 %, Wi &
JE RS

2 FEEARERNRTEEEHHNEENH
73 18]

21T 5000 AR R R, EaREARE
TYFIEB UK ERESESE N, BERMEA
THEZRME R A4, R84
LA ILA R I W

21 HMEHE

MK ERBEREERZAREARE, H—EHR
FEE EAMOE TR, e L R WA ZEL 2 W
WA, WA RENTE . GICR R N
- FE T BRI L, B8R KZ R
Z BT, BRMNAR T RS, B8
A —FERIR ., A, R AR AL, L2
()G, RIEAXTE LA, S sl P i E A
fES 52 ] by .

2.2 IEBU4HME

MABGE AR AR, HAESR—Fh B,
WRZ A H LLntE, MR LT P i .
—, B RARMIE RIS N 2, #e R
—RhgEWITE; H T, RGBS 1,
F 2% P 5 B 9 g AR 2 AT AR Ak i W
WEL R REIE . K=, F5RARMENA
HomZUR gt , BEA2DLAER), A X HRIE
SRR, HIREA SRR EF LS. XL
R BTty 25 V- T BT R 2, B I ME 2 AT A
e, FATEIAR T2 B0, 51 AT miis
TR BT
23 BENHA

S TG B I 3 M) P R R W 5 | 52 AR Y 3
B, IR LRSI L sh il B B AL AR . X
AL G RARM ORI T o R R RS
i rh , A58 FEARA AATA S 15 B A R AR
AE RIFASIS, 0 HE AT Oy -F S Az A
R Z A I R PR

3 REEAEANRFEIZITFHIERAEE
pufEs
BT 5 A6 B A BEADE, N ILBET

U AT B2 3k 5 - A (B & e, BT AT
AT S TR AN SCALIB SR AR A o o Tk —20 0 B



8405 5121

Knwy: FR B RS SR ARAL RS A 333

[ G SCAL Ik T, S B R i B B AR S8 SO AR 1Y
KA, BT OB AL 58 SR ST R Rl AP s
e, IR TR BB RICR

3.1 FRFRIEITTHRHESEER

PR B — PR AT, LT S R 2 A
RO EZ . MU AR ARRAE , 2 D s Scfe i
R R R o AR, TERRE BT, BT
AN AT 4R BTN 2R | R R B UR BB B S
WEETT TIRARRTE , i RS TE AR SV HE & P A
Wram AL R ] 5 BT R ARG, LSS ERr 9 RO
R0 o bR S BT U — R 2 . BAORE, fEdR
Lt RERARMM A SE, EERME
B3 rmE TP

TEI MG b, ARGt AR 2R Rt | Mk
AL 2R IR 1 F-015E R, TTIR R348, B |
R EIETI % | S, ERIME AR R AR IR B T R
SRR, FOEA Ry o XTI, %
Hag oG B B 4E , MEGFEARIIE LT oo 8RR
B, HAATE, DIRL REALE T, T e
AR, TECR R FCRUA A AR -5 R o A Al S BB
UL Fe A 5THE, FEtrE st i, +
1] HK 3 P s s L MR S8 SR Fp 8 3 R DR B R
FEFIGEL AR E A5 R R HUT R Y, IS B
PO ELE, RGN TR ST, kR R
Wi 3 B B 5

TEF AR L, AR EBOH EIRAL G AR N
T, P20 T 2R A R BT R B A SR U
IR FER A BE SR | AR R AT RO SN # SN s A
RIEHI B E . H8R, TEfESEN IR R, it
JABE T B XL GE IR B 357 BEATIRAN , i 2ty
QIEPER T, HIEREGRAR 4" A7 BE
TR, SEBOHE R BT

TER B L, ARSI AT UG GE R AT 5 BT
GRNTRIE B R A, 45 a9ibaoR, X s
RSO AE & SCHAT IR AT, BEHCRT LI 2 BT FT Y
WA, TR E B2, WSS
EHRYTHE . RUATR “EAAE” GROHT, sEMN
BRI TCR ,, IR BN . 5 T
[ 2% 14 0 B R, X R LR AR B TR AN 1 B
JENZ—

32 #REITPMEREEAR

BEE LB AWIR R , AT YR AT T
AR o 2 R BUAE AT 0 B AL R i % 14 A Sk
RBL, WA R PR T 2D RE, JUHGR AT KU
Pole, AR AT TR ALK R 7
PSR (N 1 DOk 3 3 e a s LN a g g PE St TBI R IR
MAEGRAITLR IR, F BAES S B S B AY

Ay, TEWE R B E ZREL T SR E A, T SR S
B, X REERPUE R ERN O I Bir, A
AL B R T H i it .

YR E L ESE SN, R s
W —Arm. FEAkR, aa—H2PEANE
O, ZIEESEH . FL. B, RHEETHW
B AT i AL ek 36 5 . T2 ig i, 2
W THEAMRES, AT “hEO” Bk
TEAAE T, @ e EEAER T, 2
TP 2% B 45 AR B 2 B TR A 4 41 (i B 52
R T I I o e VTR TS aan R A N ESEAR (o =
i, FAEEE AR, Bt T H
SO, BB TIRARM RGERA G, BLoh, A B
WO . RIS . AR A R AL BT R R X
E LA e, (S Bx b E R A BN, 2
Th T S R SCAL P S A

XTEES RN, R A R e e AR
FE, BRI AT DL e 2 S A B e
WA LA 4 S5 R T A B TC, R B R i R
WRAE , HR 7= S R IR TS IR, X — s FE R RN
A A T AR L A B, st s ey AT
T8 7 A B H Bl aiaE !

4 L5k

MICAEH AR TN A AR A, 1558 RS ] S AR AR
BAE H R D Z o0 UARAFSE A7, SEBL I Y
K&, WIRANWIHERR BT, AWiRl S T 25 M oC A
G AR, LS8 RIA] S AR TT 200 B TH
BRI E R R, BT AP T BT S A 58 0 1Y
HIR, FREIEAX. WESEXL, SHMM—IRe 2
AN S, T RBTH I e IEALX — 1, MAESEIR
HRAMIENX ., NE. WRFEZ ML L, WRES
FAR G B B Rl S R SR, il P AR AR RE
AT Y R B 2R 92 ) e e 25 1]

S 3Lk

(1] SR, R B ) 5 AR XS i [ B T3 T ) 52 0
[J]. SR SC: 2B, 2013(8): 185.
GUO Meng-di. On the Influence of Folk Art on Modern
Graphic Design in China[J]. Jiannan Literature: Classic
Reading, 2013(8): 185.

[2] BbEas. R SEARN BACBLT AR [1]. #H KA
Fi], 2012(1): 252—253.
ZHAO Xiao-ying. The Influence of Folk Art on Modern
Design[J]. Metropolitan Education Monthly, 2012(1):
252—253.



334

il %

T 7

201946 H

T, ZERRU. PR B A AR A ARSI A i
[AIRR[T]. SR, 2016(4): 72.

WANG Shuo, LI Lin-bo. On the Development and
Problems of Folk Art in Modern Design[J]. Art World,
2016(4): 72.

P, B TE] SE AR TT X AP T BT 103 s ], XK
ZK,2014(14): 129.

TIAN Yuan. The Enlightenment of Folk Art Elements on
Modern Graphic Design[J]. Theatre House, 2014(14):
129.

S BT AR EE R b [ R ) 2 ARAZ R D], S8 SR
(_[), 2007(10): 84—88.

WU Yue. On the Inheritance of Chinese Folk Art from
the Perspective of Design[J]. Beauty and the Times(I),
2007(10): 84—88.

FERCA . R ERR T T RN KA,
2005(3): 17—18.

GUO Qiu-li. The Handmade Cultural Characteristics of
Folk Art[J]. Big stage, 2005(3): 17—18.

T TR BRI 98 R X BUAC I 1 BT R R B L
[J]. EARKM, 2010(7): 114—115.

WANG Ruo-hong. On the Enlightenment Significance
of Folk Art to Modern Graphic Design[J]. Art Center,
2010(7): 114—115.

IR, PR BT e ST R is BT[] A
Hi(HIE), 2015(5): 98.

GUO Cheng. Exploring the Application of Traditional

[10]

[11]

[12]

Elements in Graphic Design[J]. Modern Decor(Theore-
tical), 2015(5): 98.

TR, R E] SEARAERR S BT R R[] SRR A
T (A1), 2009(5): 21—22.

XU Xing-nan. The Inheritance of Folk Art in Logo De-
sign[J]. New Curriculum Research(Middle), 2009(5): 21
—22.

Bt AL G AR (R AR L A B R B T (D]
KWL, 2016(7): 84.

YANG Shu-yan. The Application of Chinese Traditional
Art Color in Packaging Design[J]. Grand View, 2016(7):
84.

RS, B BT v v [ A B8 S R % 1 1
[7]. AR, 2016, 29(7): 73.

LIN Wei-ying. Application of Chinese Traditional Art
Color in Modern Packaging Design[J]. Art Center, 2016,
29(7): 73.

B BACR R B b o T b AR S P Y L
[J]. MME TR, 2011, 30(25): 297.

ZHANG Wei-yi. Application of Traditional Chinese
Graphics in Modern Packaging Design[J]. Value Engi-
neering, 2011, 30(25): 297.

Fr G wrmsath s AOT R A RBGE ] 2R
HH, 2016(1): 244—245.

LI Yun-fei. On the Effective Use of Paper-cut Elements
in Graphic Design[J]. Art Education, 2016(1): 244—
245.



