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Customized Service of Cultural and Creative Product Design of 3D Printing

ZHANG Hao
(Xi'an Academy of Fine Arts, Xi‘an 710065, China)

ABSTRACT: The work aims to establish a new networked service platform featuring crowd innovation design, distrib-
uted production and customized consumption, by virtue of the advantages of 3D printing technology. The characteristics
of 3D printing equipment technology and the personalized needs of cultural and creative products were analyzed, and a 3D
printing customized service design system with cultural and creative products as an example was constructed. Through the
design of services and the hardware and software products involved in the service process, 3D printing technology was
widely applied in social services, providing ideas and injecting vitality for the innovation of 3D printing manufacturing
enterprises. 3D printing cultural and creative products are designed by means of small volume and life-oriented custom-
ized services to continuously explore and develop China's excellent traditional cultural resources, and innovative design
means are used to protect and inherit excellent traditional culture, drive industrial development and promote economic
growth.
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Fig.1 Cartoon garage kits of copper rhinoceros with inlaying gold and silver moire pattern
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Fig.3 Elite: cultural creativity of customized Terra Cotta Warriors printed by 3D printing technol ogy
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Fig.5 Works from design course of traditional cultural and creative products
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