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ABSTRACT: The paper aims to study current situation and development trend of packaging design for beverages in
China and provide reference for the domestic beverage industry. The domestic beverage market in China was investigated
through comparison and analysis of nearly 300 series of products, including container styling, materials, colors and other
essential factors of packaging design for in-depth study. Nowadays, there is a lack of humanistic care, lack of original
spirit, and ignorance of traditional Chinese culture and regional culture in the packaging design of domestic beverages, but
the change is positive and it’s becoming larger and rapider. Packaging design for beverages changes from homogenization
to differentiation in order to meet the individual needs of users; from independence to serialization, giving customers su-
per visual impact. At the same time, to avoid submergence of products in the consumer market which is flooded with vis-
ual information, the simplistic design style becomes a popular trend, and the transformation of consumer roles makes hu-
man-oriented and interactive experience-based interactive packaging design become a new breakthrough in the beverage
industry.
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Fig.4 Packaging design of Tenwow green tea latte
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