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The Counter measures of Fresh Activity of " Huizhou" Cultural
and Creative Product Design

REN Cheng-yuan
(Tianjin Polytechnic University, Tianjin 300387, China)

ABSTRACT: The work aims to analyze the fresh activity of cultural and creative product design and summarize the
countermeasures. Taking "Huizhou" as the theme, starting from the circulation relationship among environment, products
and people, how cultural and creative products under regional culture should extract elements and transmit information
was explored. The phenomenon of homogenization of cultural and creative products in the current market had been high-
lighted. The fresh activity of regional cultural and creative products was the soul of cultural and creative works, and it was
also an important vanguard role in creating local branded markets. From the point of view of “vitality” of design elements,
creative innovation of cultural creativity was carried out, breaking the bottleneck of design creation, and maintaining its
novelty, uniqueness, artistry, culture and contemporaneity, and it played an important role in the value of cultural and
creative products as well as its sustainable development, and heritage and promotion of cultural connotations. Through the
development of "Huizhou" unique cultural and creative products, the theory of fresh activity of cultural and creative
product design is summarized and the practical demonstration is carried out, which not only provides data with reference
value for the design of today's cultural and creative products, but also has a certain practical significance.
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Fig.1 "Huizhou" culture carrie
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Fig.2 "Huizhou" ice crack speaker
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Fig.3 Cultural and creative product design of fan

K4 “limEis” K
Fig.4 "Stacks of Mountains' kettle
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Fig.5 "Huangshan Sunrise" light fixture
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Fig.6 Yellow duck souvenirs
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Fig.8 "Dialect" bookmark
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Fig.9 "Bullfinches on Tree Branches" hanger
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Fig.11 "MaTau Wall" hanger
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