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ABSTRACT: The work aims to analyze the possibility of cooperation between applied universities and intangible cultural
heritage projects. Based on the concept of people-oriented and sustainable development, the inheritor of intangible cul-
tural heritage collaborated with teachers and students of applied universities to work on the design and practice of cultural
and creative products of intangible cultural heritage. The products of Huishan clay figurines are single, old-fashioned, and
of functional limitations, high prices, and are lack of awareness of copyright, brand and service. Applied colleges and
universities' cooperation model for the intangible cultural heritage inheritance is explored, i. e. the model of "market -
practical training-competition-employment”. It is concluded that intangible cultural heritage inheritance can be reshaped
in connection with the times; an intangible cultural heritage database can be established by means of big data and new
media. Introducing intangible cultural heritage projects into applied universities can increase the influence of intangible
cultural heritage and popularize its culture to the greatest extent. Intangible cultural heritage masters' studios and practice
platforms built in applied universities can help to select and train excellent intangible cultural heritage inheritors, and re-
duce intangible cultural heritage inheritors’ design cost, thus enhancing intangible cultural heritage’ s competitiveness. On
this basis, attempt is made to introduce Huishan clay figurines into the topic-based practical courses, to carry out innova-
tive design practices for cultural and creative products of intangible cultural heritage, and to explore the operability and
possibility of the inheritance of intangible cultural heritage in applied universities.

KEY WORDS: applied colleges and universities; cultural and creative products of intangible cultural heritage; design
practice; Huishan clay figurines
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