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Design of Cultural and Creative Products of Traditional Festivals
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ABSTRACT: The work aims to analyze the design direction of cultural and creative products of traditional festivals based
on the status, attitude and demand of traditional festivals cultural consumption of the public, and to propose the corre-
sponding design and development direction of cultural and creative products by taking the cultural consumption demand
as the most important factor. Questionnaire survey was used in the study. The investigation was conducted respectively
from three aspects: the public's cultural consumption demand for traditional festivals, and the public's attitude towards and
demand for cultural and creative products. The public’s cultural consumption of the traditional festivals has such charac-
teristics as emotion, participation, entertainment, practicability and diversity, which needs the cultural consumption prod-
ucts combining cultural connotation and creative design. To meet the public’s cultural consumption demand, the devel-
opment and design direction of cultural and creative products of traditional festivals is the design that is full of festival
cultural connotation, foils festival atmosphere, incorporates science and technology, conforms to modern life style, em-
bodies emotional factors and satisfies emotional needs.
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