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Application of Panyu Watercolor in the Design, Research and
Development of Cultural and Creative Product

CAl Pei
(Guangzhou Vocational and Technical University of Science and Technology, Guangzhou 510550, China)

ABSTRACT: The work aims to analyze current status of cultural and creative products of Panyu watercolor, dig deeply
the artistic elements and cultural connotations of Panyu watercolor, and explore the design methods and cases of cultural
and creative products of Lingnan folk art of Panyu watercolor based on the folk art of Panyu watercolor. The methods
such as analytic hierarchy process and symbolic analysis method were comprehensively used to refine the Panyu water-
color’s cultural symbol as a visual language combining design elements with life products, design cultural and creative
products that contained both artistic characteristics of Panyu watercolor and modern fashion elements, and apply them in
practice. Panyu watercolor is a behavioral culture with unique characteristics in Lingnan. Through combing and summa-
rizing the artistic elements such as shape, color and spirit in Panyu watercolor art, it is cleverly applied to the design of
lamps and lanterns, in order to find a suitable point for the integration of cultural and creative products of Panyu water-
color into consumer life.
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Fig.1 Symbol extraction framework of Panyu watercolor
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Fig.2 Color element extraction
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Fig.4 Three views of the watercolor lamps (fairies scattering flower version)
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Fig.5 Picture of expected effect for watercolor table lamp (fairies scattering flower version)
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Fig.6 Package design of watercolor table lamp Fig.7 Package reusing of watercolor table lamp
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