290 PACKAGING ENGINEERING

fu, % TR $A40E 143

20194 7 H

WEKTE B HBEE T migit

2 1 g 2
NI1E E;I—t:'lﬁ

(LS i M s R R 2R 2k, Seffifl 333001; 2. Seffifrifigids Ko, Sfiif 333001 )

FE. B8 WA AREHERARET TR RE, Fik IXTARAHESANBEFALAFTNEETKE,
B AT R LB ENT, oL TR RER, BALESTYH . RIHIF. HhH
SHTEWARERSBAMAED AMERTPHETEREFRR, FRITIABRELER . K6, ik
Formeg Rt R I, R VARA R, S ARG AR AR R ARG F T BIRA
ARt Rk A Ae A £, RALRRRENIZ, 438 AABE S BARREEIT IR TEHRHY
HWREER, RMUHEEEAOHR, mEERAAG SR, JIAAMGERES, £HLTAMNARE
EEZAMLE, TH—-FTHBETIHARALEREZEN, B WLOHFERE R,

X B AME,; M&k; HRA
FESES.: TB472 XHEFRIRAE: A
DOI: 10.19554/j.cnki.1001-3563.2019.14.049

X EHS: 1001-3563(2019)14-0290-04

Design of Interesting Daily Ceramic Products
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ABSTRACT: The work aims to explore the interesting design direction and strategy of domestic ceramics. Based on the
close relationship between daily ceramics and people's daily life, from the concept of the daily use of ceramics and the
features of design, the interesting needs were deeply analyzed. Then, the importance of the interest in the design of pottery
porcelain was explored in the light of the practical needs of three aspects of market, designers and consumers. The inter-
esting performance of the ceramic in the aspects of modeling, decoration and function was discussed. Finally, the specific
design strategies and related cases were explored on the basis of the overall design, bionic design, personality design and
emotional design, and the path of the future development was summarized. The interesting design of the daily used ce-
ramic products is based on the emotional needs of consumers, not only in the form of beauty, but also in the inner world of
people, causing people's emotional resonance and satisfying the needs of people's basic life, and further satisfying the
emotional needs of the modern people to pursue easiness, humo and joy.
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