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Cultural Factors of Logo Design

WANG Xue-song
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ABSTRACT: The work aims to explore the thinking and development of modern logo design and its reference and inte-
gration for cultural factors. With the application of modernity and characteristics of logo design as the breakthrough point,
the multiple meanings of culture were summarized, and then extended to the logo design and the reflected by the tradition,
nationality and aboriginality of culture trait. These cultural traits were used as clues to explore the specific application of
the cultural factors and conduct analysis from the unique culture, national culture, regional culture and world culture.
Several related representative design case were listed and the design methods and strategies were discussed. Integration of
modern symbol and cultural factors achieves the unity of form and musical sound, expresses the content of the perfect
present, makes the value of culture get more important play and reflects the designers of different cultural background and
aesthetic concepts, thus pointing out the direction of the logo design in future.
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Fig.1 Design of the school badge of Sanguanmiao
primary school in Yuechi County
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Fig.2 Image logo design of Guang'an city

3.4 HHRUEXLTERNRA

BEHE PR AV IBE LR, NATH AR 16 A AT AR
KT BRI . 2, 7SR R EE Kz
M E L AR BTHAS TR At B 5 i S SO T R
A ME B SEAE . B Ty T
TEX —id i, BRI — e 50, (H2TE
SR A Pl A BRSOk T R TR R Y
SCACRZRATE ) R A s i) . NI —FA 5
TEBAR S BT rp, Bt I i 5 SO Y A A 4R
FIACHAE, BERESACRENR AR,
SCEGE AT AE, RS ISR SR, B
MR TR B B EARBOR , 4 AT R 21
AL 3 M R R E MR, e S B B R TR A
FERAANE . 2T S AR T S E

4 £5iE

AL S — MMEATI R AR AN AR, AR
FIA T 2T 5, HEAERZIGE A, T LTS
HRRELA SR A o X BT RHE A AR R B -5 A5 AL
WICEA B RARIL G, ttln] LIS A7 rY 5214
R SCACR BMBAR K, Taig el . AR i s
it WaEE L AT BSOS AR G, AR
BELISCALAAS, DUAETE k0, 2531 ge et RS
BASCAICER , MHESE A T4 R, 85 it



314 fu, %%

T 7

20194F 7 H

i EUC AR, R 58 e YIS R GE R B T R AR
BB KRR GBI B R, WRAK KRR IR
Pt T, BOPIRRR SRR R AR R
EH, SRS

S 30k :

[1]  RAMHE. bR S BTSRRI BT HEHE (5
#0), 2012(z2): 43.
WU Lin-hua. A Brief Discussion on Cultural Factors of
Logo Design[J]. Shaanxi Education(Higher Education),
2012(z2): 43.

(21 St &It Sciem AL, ZRAFH,
2011(1): 47—48.
Y1 Zhong-hua. Cultural Integration in Logo Design[J].
Art Education, 2011(1): 47—48.

[3] Tl WiRbr&B I Eg SN T[], A4
i - CAHIE, 2013(2): 91.
YU Yuan-yuan. On the Application of Traditional Cul-
ture in Logo Design[J]. Literary Lifee Literary Theory,
2013(2): 91.

(4] Zt. Z 3z~ AR S B[], BRI,
2013(33): 158.
LI Mei. Modern Logo Design Influenced by Culture[J].
Science Vision, 2013(33): 158.

[5] EWF. EAT AR S B L 58 U 2R B AL 7K [J].

(6]

(7]

(8]

(9]

(10]

4 H, 2012(5): 25—50.

WANG Jiao. Analysis of the Inheritance of Traditional
Culture and Art in Modern Logo Design[J]. Jintian,
2012(5): 25—50.

XN ARG S AE bR R BT T B R AT (3], AR
H, 2011(9): 143—144.

LIU Tao. Application Analysis of Traditional Culture in
Logo Design[J]. Art Education, 2011(9): 143—144.

B . BB SCAb B JLAE IR AR AR BT v g 1 ).
BT 236K, 2010(2): 98—100.

XUE Wei-ming. Seal Culture and Its Application in
Modern Logo Design[J]. Shanghai Arts and Crafts,
2010(2): 98—100.

P B EAE G A SRS BT RS [T, ZARH
H, 2007(8): 128—129.

ZHANG Dan-dan. The Fusion of Chinese Traditional
Culture and Logo Design[J]. Art Education, 2007(8):
128—129.

W, Rk b EAE G SO TE AR B P AR BELT).
R, 2007(27): 331—332.

SHANG Hui-lin. On the Reflection of Chinese Tradi-
tional Culture in Logo Design[J]. Market Moderniza-
tion, 2007(27): 331—332.

HEE. BRGSO g S B e [ 2R
#F, 2006(9): 119.

ZHANG Hui-zhen. Vitality of Traditional Culture in Des-
igning Sentiment Signs[J]. Art Education, 2006(9): 119.

( FHE%E 310 )

[10] Z k. AW BT PR ARA[]. KES,
2011(2): 89—90.
JANG Lin. Blank Performance in Modern Poster De-
sign[J]. Big Stage, 2011(2): 89—90.

[11] B, WR B EIRAERR W & 5ot b g M (e ]
TR R, 2011(2): 93.
LI Xiao-ling. On the Value of Creative Graphics in
Poster Advertising Design[J]. Journal of Young Litera-
ture, 2011(2): 93.

[12] skifFeEE. AT B AR BRI 4 Bt b a2 [J].
RHE % IR, 2006(12): 151—152.
ZHANG Hai-xia. Analysis of the Status of Graphics in

(13]

(14]

Modern Poster Advertising Design[J]. Technology In-
formation, 2006(12): 151—152.

Fmem. WHACHR G B b [ 4% 52 SOk Y B L
[J. YA F, 2010(4): 191.

WANG Xiao-yuan. On the Important Position of Chi-
nese Traditional Culture in Modern Poster Design[J].
Get Rich Times Monthly, 2010(4): 191.

. b EK R ZARTE AR G B b i e So ek
AL BRAR S (FHI), 2015(4): 147.

ZHOU Lei. Visua Culture Expression of Chinese Ink
Art in Modern Poster Design[J]. Modern Decora-
tion(Theory), 2015(4): 147.



