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Application of Cultural Symbols of Petroleum Elements in Design of
Stationery Products
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(Mechanical Science and Engineering College of Northeast Petroleum University, Daqing 163318, China)

ABSTRACT: The paper aims to extract and use visual symbols in design of stationery product based on characteristics of
petroleum culture, to give them humanistic feelings, inherit petroleum culture and arouse interests of consumers. The
visual symbol extraction of "petroleum element" was taken as a starting point to analyze the image symbols from three
perspectives of "modeling, color and material" and three levels of "material, modeling and spirit", to explore their image
symbol in depth, extract the typical visual elements and creatively apply them to the design of various stationery series.
The design paid attention to the unity of modeling elements and styles, and at the same time, the coordination of ergo-
nomics, functions, materials, colors, aesthetics, etc. were taken into consideration. The innovative application of design
elements is an important medium to promote its area external image dissemination and internal cultural heritage. Refining
and redesign of "petroleum element" requires in-depth research of the petroleum culture connotation and integration of
appropriate design thinking and expressions. It provides some ideas for the design of city souvenirs in areas with petro-
leum characteristics.
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Fig.1 Microscopic molecular structure of petroleum
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Fig.7 Pencil sharpener and stationery container
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Fig.8 Overall effect of stationery series
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