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The Artistic Conception Glamour in Modern Household Product
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ABSTRACT: The work aims to select the product cases of four typical and representative countries to analyze the artistic
conception glamour of industrialization, human kindness, Zen and oriental culture expressed in the modern household
product design through the analysis on the definition of artistic conception, and further put forward the matters needing
attention in the creation of artistic conception of household products, so as to provide valuable reference for the contem-
porary transformation of Chinese traditional culture in modern society and provide a new development path for the crea-
tive development and design of modern household products. The research methods such as conceptual analysis, case
study, comparative study and stratified extraction were used to study the modern household product design. The proposed
methods provided reference and new development direction for the means of expression and development of the artistic
conception design of Chinese household products. Artistic conception construction is an important means of modern
household product design and emotional expression, and an important way to express the artistic glamour of products.
Designing modern household products with the glamour of Chinese artistic conception is a unique path to open up the
world design market. It is also the trend and inevitability of design development.
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