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""Same Road" Personalized Tourism APP Design Based on Service Design

WANG Miao, MA Dong-ming, QIAN Hao
(Beijing University of Chemical Technology, Beijing 100029, China)

ABSTRACT: The work aims to investigate and analyze traditional travel modes and methods to put forward the thinking
and method of service design to improve the adaptive emotional needs of impromptu trip and individual travel, and estab-
lish a set of service strategies for young people's new way of travel. On the basis of literature survey, user interview and
sample research, the idea and strategy of service design were put forward. Through the establishment of character role
cards, storyboards, user itinerary diagrams and service blueprints, a design prototype "same road" APP was constructed to
demonstrate the practical necessity of design orientation and strategy implementation. The design of customer-centered
tourism experiential service combines the environmental elements of geography with the historical elements of humanity,
and it is analyzed in combination with user behavior, user emotion, pain point and opportunity point, so as to understand
the user more intuitively and objectively. Through the establishment of tangible entity and intangible service concept and
by means of considering service priority, more comfortable and safer individual in-depth travel full of memories is pro-
vided to promote the development of personalized tourism.

KEY WORDS: personalized tourism; service design; user experience; service blueprint
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S iIAE S FEFFAE M HApR FEFR il
iy ENRAT s BAKF R, ABRMGE FRELPEZMA; IR AR PIORSRERINA, 3 PEAR O 0T

BEE s BIBOTR, SRWRTT, BO8 TS ACKAE M RACKIRS, TR, ¥ o i

AEW IRT AR, BRI ARER, %
oy TH SRR )

RVEHC, AT IR, oA
RLPELE, A AR MR 2 b

A A NAT; BEKERY, A% FREA DIPTSR HASTRs /BT IERE R A A 5t 7>
TR RN s BERFERSALE WA, MACAHME SR, ke, BAER =5 LA
VU L A AR ZFAMAME T g &S, HshAac, — Ll
M AL B2 A % 1Y S

22 BEMER
O B RETE G b 3k FH P S5 = S B A8 HL L A

T 500 S HAT ISR, LA Sk R R ) 28 10 554 22
JrTE, LAARAS S S XA SN (B R R
UF O PR T AT AL B R ST 5 P R



234

(N SR

2019 4F 8 H

DL “TRI3E " APP B FAT A AE SRR,
HERERBIA, I LR E A B AT =, R
WAL 2,
B X | R S AV ARG S A A A5 3 S R AR A R

=

“[A3E” APP i i A AL AR A

B, Ho, RS R, P SRR
FI By 22 A B PRI, C0F S50 ] [ LK o AZ I [ 2 DA 3%
SET WA E] [ R I AT IR, DL A A
HEHRZ A, N2 R BHERE S

) ik Mok o) it AT
wh: (XRER] D, wans s i IXMEST  irik. moats
o BAME IR VAR
ARSI, EAP o WHIENRS (AT, SRR @ WRIEHBB
o AR o R
0 5Fx% 0 RFIE
[Aftif] Y i b=t S R
AN A LRPKtk, S4F20% o DANIR IS ALRH I MeAT. RN, WAIK i . ca A AII AT, A K
AR BRI, XM LR, XIS, SR G, i i !
SEATINIATOSHR], (N A S, HIF T MIE: R LA T — Sl TR Py ; ER W R T3 R R T
RAMATIR, ERYIHAFEAN, (BO5805 99Tl B A7 — TR AT, BATIROTAY, EHRAERNEE N TER,
AAE— LUy E AP HA WA, #%5 E IR NBRACHAIT, I O i — i AL L HRRAE WK, FEAS
B AR
[APTH] (R PASERRR] [AATR] (R AASERBR]
BOHESR: 10004 BRI : RHEH, %0, HEAE, REARGERR B 100044 ATRXEN: RGN, %h, FEt, MXRBREE,

YRR . RB)14E
P OMRIATIRNE: B, R4

WU, AHERRS (1 C B TLRE
MATHIVRIN : BURN

MRS 2~3%
M RHRIA TN . B, R

AR ATRE, WA OH
BRATHONR - oSl X4 R FEME A

CRBRK: 5585 XTI IR : BT (s, 2K ST . 57T
WHSHOBATIA: BN, HHTT HATHRILDAF SRR, L WBEIHATHA: B, 1T HATMRAO TR RATASLTRN, HBLTLEERE
AR, K, Rk WHENRIFHATAPP: HATRN: WD iﬁ,ﬁ:ﬁg;gﬂmmgg
3 : L IR AT TR 2 . %K, AW 24 TAPP:

RN RERRe) | RN R, SINR | SRMTRNATI, SR PR o .

B iPhone [RARA] [(RE#] I (G (G

FALEMGR: 135 AUFIAPPRNT : RAMBLA: FHLERISR, 154 BHTAPPEN T : RIVLES:

EIUEFL: WX, f LABUAR A B L RIPERAE: LR WR, & 1L kEER L P

AR, M, TR 2 BSRIARY 2. 3K Bept, AR 2 ATAURATIHE, HAREFRIER 2 ST

BRI 340 3. AT 100048 3 AR WRYFE: R THEE 3 AT 1000447 3 RHFHAR

43I A 4 BIRH PR N OR 4

K1 ek

Fig.1 Role model card

(@
)

| ADI
let me see see... E

& 2

SRR

Fig.2 Scenario storyboard

Ineed a parterner...

Let me open!
@>

\




%405 5161

EARSE: TS BT R

AHEALRRIE APP &1 5Y 235

3 “BE” RERZMERAE

AR AR 55 it AR 26 TR A IR 4545 SCRRAT ST,
TER AP R RO B SR DA B R A S A 2 51
EHAT —E B HER L, A3 HAR P 4RE: (1)
S BURAE A R Z AR R AR, ARS8 H I iR
frepodi 2R, FEFGREHET, 45GERE S
WA, X&RENS 5 i, RN T s A
RSO RS, S5 RGP RITEBRE 5 (2) MOz
REEHEZ NS4, WIRIET R, S H0i s
NS, AR BRI AT AL (A =473
ity A BT BT, LIS O S R
h B GEFR IR MAEIRA T IrB B AR S a0 id R, 2

il AR AY P AT AR AR S R TR RGN T
TR .

3.1 HAHPITEHA

P AT AT LIRS 2 | 42 T 3R0A R 553 R v 4
FHPARSR T i ER P 104 TR 23 R Bt
LABHEAS R T2 R AR L R 20 e R 1), G
X CETE” H R A P 5K 2, A H s
P RTRAR I, B s 7 A5 RYBRA T 1 A 14 i 1]
Lo ONIRATRE  RATH L IRTT)E 3 BB, HAsH
JURYIRFE WLIE 3

I 3 B P i AR P 5 A5 0 B T Y
HoR L, MR EROREC | 20 PR TARE: . fR# (o]
TCHITE R L R 26 E AT R 5t

W | h Comms | BD L ms oHaA |
. 4 Jm — — ,—\— 4+ +
| | | | | |
| PeAERATRR | | % | BERMERGT | |
| | | | | |
ey ———— I — R e e B
| s | | priB | |
B i % | - | |
2 e LFALRERS | 8
i § | L 3L S = BRI IR, | [
g% B VARNERIIN o aemm | B | wwNREmR | |
| ﬁ | | ﬁ | | |
| | x| I [
____|___¢ ______________ i . S oo L
| z I RAAEHE | | % | R | |
[ 1 DY AR, | Lpigmm | Mk | L ELDEs | |
| 2. e F FLARNE | o < fos | 47 | 2. Hipimd® | |
B3 memi | 2 GPSREATE | % | S RUKARRES |
| [ | B | |
F = e -+ =
C | o | | |
| | | iz | | |
S | E | [
[ B LRASAEARER P | |
R EsrARRIER e | B JEITMEE |
| I~ 3 EAE | ’ | s | 2. fg B &A1 | |
BB A RERSMERLA | ) B |
| = | [ I | |
% | sk | |tk | |
=S | I | |
- I T — =
| LEBMAEE | I | ' '
LR 2 mBOENRNE | g LAPBOREBMNS | gaepam |
L sERgRM | LAPPRE | G2 RERGEE | R RO |
| 4 TR RSN WO | | l l
-—— e e 4 -
| | | | | |
| | [ S | [
FF | L4TIFAPP X 1. APPSR 7 1. R BAEE %
|l 2SUMREMERR | )lsmTR | % | 2 REESME | ARPICEER
R A fostimt =g | 3. GRS | § | O EREAEE | HROERES |
IR E i e 2 amrxs | % .
| | | | | |
' T I T )
I & LATFFAPP orarerm | B LERAAsEEE | '
BEIIES- - ST R |
=) susmRmee | AR ?; | 3 RBRARE | |
| | | = | | |
T Mo DR IR R R U
| I o [ i
= | 2 | A |
N — ban
gg o VEORE D iwae | F |t | amgemEn
= i3 = | [ S | R |
RN | R | |
I I [ I I
E 3 HAsH B R

Fig.3 Journey of target user
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Fig.5 "Same Road" APP application function and interface
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