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Integration Design of Regional Culture and Tourist Souvenirs

ZENG Qing-liang
(Guangzhou Maritime Institute, Guangzhou 510725, China)

ABSTRACT: The work aims to explore the brand-new analysis and integration application of regional culture in the de-
sign of tourist souvenirs. Starting from tourism, a cultural exchange activity, the outstanding characteristics and practical
value of tourist souvenirs were explored, and the problems such as single type, insufficient development, a lack of inno-
vation and insufficient brand awareness were summarized in combination with the current market situation of tourist
souvenirs. Thus, the important role and value direction of regional cultural elements in the design of tourist souvenirs
were derived. Then, the integration strategy of regional culture and tourist souvenirs was explored from the aspects like
visual language, cultural experience, emotional communication, brand creation; and finally, the key points of integration
and innovation were explored. On the basis of preserving the original regional characteristics, the design of tourist souve-
nirs can make souvenirs truly have commemorative value, further deepen tourists' understanding and love of a region or a
nation's unique regional culture, and extend the experience and emotion of tourism activities.
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