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Regional Cultural Inheritance in the Design of Local Specialty Packaging
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ABSTRACT: The work aims to explore the design strategy of local specialty packaging and its diversified inheritance
and development of regional culture. In order to further explore the feasibility of the integration of regional culture in the
packaging design of local specialty, starting from the basic characteristics of regional culture, the cultural value and eco-
nomic value of the local specialty packaging were studied. Then, in connection with the current situation of local specialty
packaging design, the existing problems such as a lack of new ideas, oversimplification, a lack of fashion and connotation,
etc. in the current reality were put forward, thus exploring the relevant application strategies, and summarizing the effec-
tive integration of the two in the aspects of culture, materials and technology, humanistic spirit, functional value and
natural elements, and further analyzing the long-term cooperation and integration of the two in the future to obtain the
relevant effective strategies for innovation and development. For the present moment when the homogenization of com-
modity packaging becomes increasingly serious, the ingenious integration of regional cultural elements into the design of
local specialty packaging can attract people's attention with obvious regional brand and unique cultural characteristics and
promote consumption, thus promoting the development of regional economy and enhancing regional competitiveness.
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