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The Design and Expression of Network Buzzwords in Product Packaging

ZHANG Wen-song, CAO Xiao-bing
(Hebei Institute of Mechanical and Electrical Technology, Xingtai 054000, China)

ABSTRACT: The work aims to analyze the origin, advantages, characteristics and design expression strategies of net-
work buzzwords in product packaging, and study how to apply them in specific product packaging. Through combing and
analyzing the extension from news events, Chinese and foreign languages and homophones in the source of network
buzzwords, the advantages of network buzzwords applied in packaging design to improve the information dissemination
efficiency of products, highlight the innovation and times of product design, and meet the psychological needs of con-
sumers were expounded, and the design and expression strategy of network buzzwords in packaging design was further
illustrated. According to the characteristics of network buzzwords, the consumer groups and product types were posi-
tioned. According to the characteristics of the products, the network buzzwords related to the brand products were
adapted, and the relevant product packaging design was developed according to the characteristics of network buzzwords.
Network buzzwords can effectively improve the information dissemination efficiency of product packaging, increase the
artistic and contemporary nature of packaging design, cater to the consumption habits of young people, and increase the
sales of products.
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strategy
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Fig.1 "Xiaomubiao" of Huangjinye cigarette
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Fig.4 Coca-Cola sweet words bottle
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