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Brand Packaging Design of Southern Pearl from the
Perspective of Beibu Gulf Regional Culture

LI Shuai, SHI Xin
(Beibu Gulf University, Qinzhou 535011, China)

ABSTRACT: The work aims to explore the design method and design idea of product packaging and brand image of
Southern Pearl based on Beibu Gulf regional culture to mold the brand image of Southern Pearl products, to promote the
brand popularity of Southern Pearl products and to promote the development of Southern Pearl industry. Through the
analysis on the development status of Southern Pearl industry, it was pointed out that there was a huge gap between the
product packaging and brand image of Southern Pearl and the fine quality of their products. The significance of Beibu
Gulf regional culture to the development of Southern Pearl brand was deeply analyzed. It was proposed that the shaping of
South Pearl product brand should be based on regional culture to convey the brand image through the product packaging
ingenuity and green design, and an in-depth discussion of cultural extension of the Beibu Gulf regional culture in the
product packaging and brand image of Southern Pearl was carried out from the aspects of color, graphics, text, materials
and forms. The packaging and brand image design of Southern Pearl products with the core of Beibu Gulf regional culture
can highlight the regional cultural characteristics and endow the Southern Pearl product brand with the characteristics of
industry identification and brand difference, and strengthen the mutual promoting effect of Southern Pearl industry and the
Beibu Gulf regional culture.
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Fig.1 Brand logo design of Southern Pearl
cosmetics with "Margarite Sweet"
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Fig.2 Packaging design of South Pearl jewelry brand "Hui Mou"
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Fig.3 Packaging design of South Pearl jewelry brand "Blue Rain"
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