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Design of Movie IP Derivatives Based on Analytic Hierarchy Process

WANG Wei-wei, SUN Jia-chen
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ABSTRACT: As the popular consumer market becomes more and more personalized, the spiritual connotation and values
reflected by IP products will eventually have cultural and emotional resonance with people. The design elements of movie
IP was studied to rationally extract and apply design factors, meet user's consumption demands, and enhance product cul-
tural connotation. Firstly, the elements of the movie appearing for multiple times were screened to establish IP model, and
construct factor map according to the characteristics. Secondly, the user group was divided to create a typical user role
model, and the AHP was used to calculate the proportion of the design factor. Then, the user behavior pattern was simu-
lated to obtain the user's potential demands. Ultimately, user-perceptible design factors and user's demands were incorpo-
rated into product design. The design method of movie IP derivative based on the analytic hierarchy process (AHP) can
add product cultural attributes and conform to the user's behavioral context, which helps people to quickly identify the
cultural characteristics, and is conductive to increasing the identity of the design object.
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Tab.1 User's attitude to IP derivatives
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Tab.2 Evaluation atlas of user perception
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Tab.5 Map analysis of Batman's dominant factor
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Tab.8 Script diagram of user behavior situation
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Fig.3 Design scheme
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