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Construction of User Experience Logic for Tourism App
Based on Transference to Empathy

ZHANG Jia-bao, LI Dong-ning
(Jiangnan University, Wuxi 214100, China)

ABSTRACT: The work aims to analyze the user-centered experience construction model of tourism App. Based on the
analysis of transference experience in tourism App, the significance of the emotional transfer of the daily travel experi-
ence to the user's understanding of the product was deeply explored, and the user behavior of using products and resulting
phenomena were studied. The way, content and degree of user experience in tourism App were understood with two psy-
chological states including transference and empathy. The relationship and difference between transference and empathy
experience construction are clarified, and the methods for the construction of empathy experience are put forward, such as
the prediction and compensation of user information behavior, and the setting and clustering of user tourism image. On
this basis, according to the correlation analysis on three levels like understanding, utility and identity in the empathy ex-
perience, the "transference-empathy" experience mode is put forward. It covers the content elements that construct the
product experience, such as user research, design elements, use behavior and situation, and explains how users under-
stand, use and create the information. Through the understanding of user needs, the user behaviors are inferred. Based on
the understanding of behavioral pattern, the information search path is designed. In the perspective of the user's cognition,
the design elements are selected to provide methodological guidance for user experience-centered products.
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Fig.1 The function icon of Mafengwo tourism App
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Fig.2 The hotel reservation interface of Mafengwo tourism App
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Fig.3 The radar search button of Mafengwo tourism App



%405 5181

T TR B AR YT APP JH P R4 12 B AL 205

ikl APP HXFAT MBI, SRR BT
F gt m, AT LU — AR B, S —
AEZA RS 5 SR b, W TR
PO FEREAYRESRMU , (a0 e MLEE B i)
FAGRERMDIR, RiRiF APP HridesE iidit
Wore ZRUGOLT, P AT EA RO, HATHN
B B S IR T o8 AT 55 IR PR B AR, WSt
BT RIEERERE . P RAIEL NS 4ExT
PR B8 S4BT B AR , SRR {5 EA% ST 2
5 AR . WD P RSS2 A RN
SR, 14 505 B & B Berb P 915 RO oK
FRIXT {5 A T A 11 3L A i A FF ) 1) & R T 3% 20 ke A AR
b, AL T B B B4 0 2 4R B B Be 4 o
BrEe, i, feikiiE APP L, P AR — (G B A
T AT AR T Z2 A5 B SR B, 0 2R ™ i Y 48
PR IO AR R DU REZ Al AR 1) i 4

F1 0B B e — R B 5 i, o — il
4, el DR PR E TR, 51 AT i R
AR B IRy, SR SR ROR Z R O fE B 55 L H
XFARRMA TR BETTSE, WATER= Rl S

32 BERITHHERWME

A A T Y SME R AR 5 B — T R A5 R AR
s AMY Y EE, SR T8 Z )R B R REPE R
P, G o R EEZAME R,
BB —m 4o BARmE S | 258 BARsetL, ¥
JEAR B S5 0 P9 A P ARAT S M i L2 5 BT
SPALIORAT LS BE AT R, A BEAS fie 4 1 1) S Y
PR, T S B0 BRI SRS B SRR,
U BT, SERRICIZ B o X7 b
ARG R T AR S S 1Y, A7 M HMEXS T R 5 Y
ROCAE TSN A AICA2 a0 o U7 2L BT | ARG
BRAICIZ A, BRI E R AR S, Bk
M T pitn s, s&—Jk. 75k, 158
(O HIE Ay 55 A0 7 A8 P A R AR AL 1 AP S,
PTG FRIFAE TR SR, Jikliy APP HY
P AT B 5 32 BIAN R R B, — A5 B HFRiY
M RERZIKER | EERIERR, T
BRI AR B R, SR T P b S
T, INATRER AT AT 55 )R B ORI B 45 2R
7 i X FEL P A D 4 2R 8 A2 T S A T 1) R 5 S
AT R E1 R, i R T SRR AR AN AR
&, BRI P EEEER, L E 285 AR A bR

LSS 5 1 HE Xk 7 A8 BT BRI AN SR RS Y, AR
JEIERIREE APP V-6, R A ATZ AR A BT A
[l , S5 SMIE 4 B SEARE T A5 89 H B P
f, Rl H A PE T BER X TR S B HARRYSE 8L, B0
FIAR Y - HRIRAT R s 5 i = KRR
MR CREEITGIE A28 ST | 05 g ), DLIAL 4,
XLEER AR SO, (5 REURBA EAME. J351,

X LEAE B AR I 3 Fh O AT DB 5 B
Urar. AR AR S RO BRI L 0 P A 22 AL T
SR, R Tl B IE B R R

----- EEE 46 09:16

I&1T, MEEBE

@ 7@ 92% 4

SRRXFREERSERN... @ O/RM1%
ilé ru Island

ettt Medhufa

AR O mmmE

A BiE 518

08H26H % 08H27H 2RA

@ = BHEE
| B BTe
TBIE TR
mAREAE

EERET RERE XZHk

B350 B%200 B&354 B8%259

MBS/ \BTRE, R

MR FTEEF

party!
O™z 6801 3% - 138 Ui

EFHPEERA T BT

FHIH | AR R
EEHT :
sEmmzE

Q © B ® O

BN R JBIE HRETE E:75)

K4 IhEessiikiie APP RIS 0T
Fig.4 The hotel home page of Mafengwo tourism App
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Fig.5 The wengweng interface of Mafengwo tourism App

5 &iE

H TR R X — Ak 2 AR TR AT O B0 e o R, 2
B TP E SO i P B A (E A ) A
fifio FENRWE APP Af, FPVARIE B K EGE i) & I BE AR
FROH, HERARE, 3 A2 0RAE B9 A FA
FlE L B, JEESCRCE RO AT O, XA

KAF BT 577 ah B IR 2R o AR L RR SR Y
SR, LR R ELR BUSE T R B AT
FOR R R, KRB AR BIRGRAR, NERRER
=, P EETRE APP B rh AWK AE B0 -
S BRI

STk

[1] ZRE. KT B S B R g R[I]. SCHF R,
2011, 34(1): 120-121.

LI Jing-juan. A Summary of the Research on the Con-
cept of Empathy[J]. Cultural and Educational Materials,
2011, 34(1): 120-121.

(2] A5, W, BoF, S RIS AT BRI RO B,
FE0]. E RO, 2016, 24(9): 1425-1432.
XIE Fang-zhou, WU Shan-shan, YANG Ping, et al. The
Effect of Empathy and Training[J]. China Journal of
Health Psychology, 2016, 24(9): 1425-1432.

[3] FHAfERE. HEEIHM] deat: e o,
2012.

DONALD A N. The Design of Everything Things[M].
Beijing: Zhongxin Press, 2012.

[4] “FmFH. ZHEB: YRR T 2 ). 2,
2015(1): 58-62.

XIN Xiang-yang. Interaction Design: From Logic of
Things to Logic of Behaviors[J]. Zhuangshi, 2015(1):

58-62.
[5] JEAfEiE S . LI M]. db s A5 W AL,
2012.

DONALD A N. Emotional Design[M]. Beijing:
Zhongxin Press, 2012.

[6] 4, BOULHE, L. T W EIRAT A I E
B R R PE]. A T AR, 2013, 34(2): 50-52.

FU Jie, ZHAO Jiang-hong, TAN Hao. Affordance in In-
teraction Design Based on Unconscious and Behav-
ior[J]. Packaging Engineering, 2013, 34(2): 50-52.

[7] FEjd, ehicfg, Fms. ALt 848 47 8]
E 451181z, 2014, 30(11): 225-231.

WANG Zhi-jin, HAN Zheng-biao, ZHOU Peng. Study
on Nonlinear Information Seeking Behavior[J]. Library
Tribune, 2014, 30(11): 225-231.

[8] LM, JkiEF AT M) dbaT: BRaEiL A, 2008.
MA Yao-feng. Tourist Behavior[M]. Beijing: Science
Press, 2008.

91 #E, K&, W, EAREE N 02 BB
TIBFSR[I]. A ASE5%, 2014, 30(11): 107-109.

YANG Kun, ZHANG Meng, JI Mei. Reference Group
Influence in Independent Travel [J]. Ecological Econ-
omy, 2014, 30(11): 107-109.

[10] BRA, FE S AIE: GRWEA IR BB LA (1], ik
WA, 2011, 26(3): 37-42.

CHEN Cai, LU Chang-chong. Identity: a New Perspec-
tive in the Study of Tourism Experience[J]. Tourism
Tribune, 2011, 26(3): 37-42.

(1] tAHW, JAZft, a5, 5. o By E 2t

SRR A S BN A2 [T]. A0 B, 2014,
37(6): 1438-1443.
XU Ke-peng, ZHOU Ai-bao, XIA Rui-xue, et al. The
Modulation Social Identification and Social Identity
Importance for the Group Reference Effect[J]. Ecologi-
cal Economy, 2014, 37(6): 1438-1443.



