fu, % TR 40 5 181
232 PACKAGING ENGINEERING 2019 4F 9 A

KEBTLEABZIITHHINA

N FR

(EH2EBe, HH 030619)

HE: B8 EHOE R PHOREALZERAH T RAHRZ, Fik RNEFTHORBELBFHI
SHPEREROSAX—FRHEL, BEOREHTNEAINMALZHIAEERA TR0, BHERANRK
EIMAE, RICEAEAFX—AARE, AHESKELLTALHEARG AKX, 22, 28, @
FERRRFENOE LI ENQERE R, FoN4EsKREALZTHXF. BNEHHBATELRFT N
B4, MEBEMKRERAR KEME KEZBRFITDENLELRZITPOAMLEARRZ, EEZAR
RS, HRREGEEBN, & KEAZTRE A BAFOFRAE R ARG ERS 2508
m, HAEORKET PO EREARTT ZmE 20 NENE, 323 T EReE5HR-F, 4k 6 K%
Wy 3 04 B A e R AL T e A
XEIR: KELZ; R&T; AENMAE
FESES: TB482  XHEEARIRAD: A
DOI: 10.19554/j.cnki.1001-3563.2019.18.037

XEHES: 1001-3563(2019)18-0232-04

Application of Ink Element in Packaging Design
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ABSTRACT: The paper aims to explore new application direction and new path of ink element in packaging design.
From the background of diversified consumption forms and demands of the mature consumer market, the real demand and
importance of packaging design to national culture were summarized. The ink element — a typical representative of na-
tional culture was extracted. Meanwhile, in combination with nature, empty spirit, black, white and other features of ink
element, its creative application in packaging design was explored. The overall direction was summarized in combination
with ink element text, graphics, etc. Finally, from the aspects such as modelling of ink, ink painting skin texture, ink im-
plication dialysis path of personalized applications in packaging design, the future development advantages was pros-
pected to explore its potential of deep development. The ink element creates different levels and flexible images with its
unique characteristics. The creative application of ink element in packaging design endows products with more intrinsic
value, improves the overall design level, and promotes the packaging design to transfer from pure commercialization to
artistry.
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