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Visual Language Application of Contemporary Health-care Food Packaging Design

WU Yu-ging, QU Ge
(School of Fine Arts, Hunan Normal University, Changsha 410006, China)

ABSTRACT: With the rapid development of health-care product market, there are higher requirements for the packaging
of health-care products. The work aims to study visual language of contemporary health-care food packaging design to
provide reference for the future product packaging design. Through case analysis method, the successful visual language
application methods of health-care food packaging design in the market were analyzed and explored from three aspects
such as color, graphics and text typesetting. Three main characteristics of contemporary health-care food packaging were
summarized, that is, to break the assimilation of regional and national characteristics, to emphasize the scientific and
technological sense in combination with science and aesthetics, and to use "illustration" to increase the artistic quality of

transmission. In the future, it is necessary to explore the visual language of packaging design integrated with Chinese
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characteristics, science and art, in order to make products easier to remember and identify when sold globally.

KEY WORDS: health-care food packaging; visual language; design features
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