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Application of Traditional Cultural Symbols in Product Metaphor Design

ZHAO Yan-mei
(Huaiyin Institute of Technology, Huai'an 223001, China)

ABSTRACT: The work aims to explore the metaphorical features of traditional cultural symbols and their value and sig-
nificance of the application in modern design, and construct the metaphorical mechanism and metaphor design methods of
traditional cultural symbols. The metaphorical features of traditional cultural symbols were studied from the perspective
of rhetoric to discuss how to abstract the features of traditional cultural symbols. Based on the similarity between things,
the mapping relationship from source to target was realized, and the meaning of cultural symbols was conveyed. The
theoretical framework of metaphor design method based on human cognition was emphatically proposed, and the feasibil-
ity of the application method was further demonstrated by case analysis. Traditional cultural symbols convey far-reaching
inheritance value and significance. Metaphorical design in modern products can not only convey its implicit value and
meaning, provide designers with creative source and design ideas, but also achieve cultural identity and enrich the seman-
tics of modern product design. This provides a systematic and clear research idea for the conception and design of cultural
products and a new design idea and theoretical thinking for modern product design.
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Fig.2 Metaphorical mechanism based on cognition
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