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Design Strategies of Narrative in Intergenerational Communication

LIANG Luo-dan, SHEN Jie
(Jiangnan University, Wuxi 214122, China)

ABSTRACT: The purpose of this study is to promote intergenerational communication and interaction by means of nar-
rative methods, and form a design strategy through the summary and extraction of narrative methods to help the intergen-
erational parties to establish a positive two-way communication purpose. Through the case analysis method and based on
the existing narrative design methods, this paper deconstructed the relevant design cases and considered them from the
perspectives of universality, interaction balance and the value of narrative output. It illustrates the value of constructing
the three elements of positive intergenerational narrative communication, namely: 1) effectively expressing and outputting
the story, 2) establishing a positive two-way communication relationship, and 3) reconstructing the story. Three referential
interactive design strategies are proposed, and the feasibility is verified by design practice. To deal with the increasingly
dominant intergenerational conflict and cultural stratification, this paper provides a practical method of interactive narra-
tive strategy, which provides reference basis for breaking down the cultural barriers between different generations and
promoting synesthesia.
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4.1 KERFEIHEX A E AL R

38 A PR A S A I B Al UT 3T
VIS Bh 22 B 38 YRS 31— i $E Tt o e £ T
b, RA[ BB RS B TR AR, B al L
BN RE 5 SCIOFAE IR A AT E RS B fE P T 25
Sy PR TARAESS, AR, Mk 2085 B 2y
WEZHEHK,

4.1.1 M UI F4&EEHrE
AR R R 22 BB R AR A8 | A e o i A

W O ZH BETE 78 o FL i AR =y oy LA E BT REE 55 b
O, R b v FIRE R R a(E B, R s B
i PR AR R 2, ARSI E L AR S R B G
BT 25 5 AT A Y R s S SRR o B P Y
50 TERBRRIT S5HE I, 2 BB R nyfE Bals
B, SEAES R BT REAAE BB R X S EXEE
412 MR 3=

R H IR E R T BT B a5
MARZ AT S REIF, 1] LIRS R0 AR 27 2 il



184 fu, %%

T 7

2019 4F 10 H

A, PO R U . B R S B S |
JEtFRRNE F T > S OF B B S TR A R © 32
ARS8 ) 3 P A R e o R E A L R B 5E
B AR H AR R R RS R IR S I RE, B
AR 51 S o A 8 PR 32 B s RE R
I B AR AR XL A P o ST o 14 3 P v LA
T A2 R 25 A 58 LYY R BT RIS L A AR
ST

Ve 4 0 52 B R LT R N ] T B R
fliF RGBT, FE StoryCorps 9 Q & A 5] S
AR 4T P R EE L BT 55 E B AR
PR, SISl R LS E L o, SER
ELALS, I SR A AL i 22 B 2 )Y 52
B R AR BT AR RE £ el A o AR 20T R R AR
B, BIEA SRR SR 0] | AR5 RTHEDIRE, J7 il
PR MBS, AR ZE AL, W4 X S w55 £
BRI RO, P AN E R AR AR A SE
HAF B SRR DU b, N5 RS N S5
FRARIACIZ, TP EIE B a7 AL,
s ZORCIE P AOIRAE AT U2, B S HT A B IR 45 Hh o)
ARSI, MR WP g R 2 i PR, ARt
TR 2T MERE

4.2 KBRAEME R TE MR T RIS

FRBR XS i 225, BR T AL IR Bl ok 1) — R 51
AT, AEACPR A A HAR 22 S AR B AR oK
AT | AR S E I8 FRRXEFR | A2 H Y AL b
A o ARBR A A2 BB A B X7
25
4.2.1  BEARBRYA I8 7K AP

1) DHFESK, AP AE T, 2 N SHERAR
O PEFSREAF A o BT R B, & A APR A 8E Y
OB RIE I R TARRR N o X R & N TE i
I B A B, O S B R SR K
TEACPRYA B, 28 N A /R AR 2 5 ) 1A i)
TS Y AR SR N BN A5 T A B
AT, O BRAR R RE 2 S ECE ATEAUPRYA T
JBGFA T, SO WA o BT B AR A S B
EEHIEEAR TR R ES T L, i
WL | B SORE & IR B, (58 )™
HARAE, OEEE. TE2ET T b, E BRR E 5l
IS AFLE] , 5 N A3 2R e R R S A5 MR F AR
NBYE S o X FEREH B N ORFr B 025

2) WEFEK . FEAPR B h, AUPRXU5 e R T
ERFOREAARE AR R A A AR
AT BRSSO A R A, O LB —E B3R IA R
AT B B2 WS RS 2R B TR A fE
PETHA T8 A HRE o 3 25 00U XU BER I A

W A E S Ok, FENERS T, mE. 2
1%, BENEI IR AU F R JUE SRR . AU iR Rk
A DASE 33 AR 28 B F G Ay OR S Bl L B R
R, AR TTROE RS . TR, RS P A1
ik, AR N A B S YA G AN
W, JFRCY ST 7 RO PR A S AERIL S, AUBR
A VE T eSS X B AN

4.2.2  ARBR A (5 BT

1) EEWTH . FERPRA T, A Rk
PR E R eVl AR, MR AGAE W AE
SRR U T AU LA R
2B SR T 38 1, RO 7R 1T BE 2 B
WAZFIEHL o HeFeARPR IO 2 ISR, AU B4
TSR 1) 3 BN A ] o e 10 A8 B = A0 S
LEXUJ5 2 5 W) ELAE o5, o 3B I XU 48R . 220, ik
T A LA A S B DE LA SR MR AT F U Bk L HE
%, 1 B FR A A AR HURGE B, TR ST IL
MR A H Ao AR, X TAERAEAIE 24 5] S8
AEIA 3 P-4 H 19, StoryCorps FFH T R i,
. FER BT, 51 S8, A — R 5 n) R
J2E R 30 A [) 0 AT, Rk R R R A S
S TR A AR 2 e Bl A 2S5 T 22 G 3 [
A LA T R

2) R R =T, mRREEh, BAS54E
B2 NARWUE B SR AP o R R TR
AHEPIRAFRARE = ARKREE, 5 BRER
BEERHAC, RBUERAER A S . (5, 28 A8
EX NSNS PR LS G = S N S 2V (N (RS
R E S EREACH -, af PIF
i — B Rh FEE AR 2D, U —2E Q & A ]
HE, B A BT 55 B, SN (5 B i
4.2.3  FEACER AT VA8 A Y -

i E, K& TE@ENE SR, 78788
B, A A ST E B 5 | % o th AL S AR 5,
2 NAE SR AR XS R A A 2 T
B, XEHRERAN—ERNLEES, BESILFER
AR AR PR OB R R BT, A PR
77 2B B Bh ok G 78 8 Mo B AN A . — A FH3C H
TR T, Wi AR ST X HH A A A Bl
SEAFACER 22 6] B YA T M . A R AL X,
RERUS SR AT 22 1., 1EA8 H WU 20 AF % 45 LS
O3 B, WA 8 21 9y 308 b A5 10 P-4 121
4.3 WEMESFNZITRE

FBRAU ™ A R 2 Y A S E B g
MR BRI R 18 A A B R T, Y
A & AR A . (e R, A A T8 s B 4t
S5 o Tl BT D BT RE A B R T .



%405 5203

QP ABREaE T A S BB SR 185

W E A2 5% e . HEE e, TR B

PR R SR REZ R T o L AT S ) 0 R
FAGH S M ERT AT 2y, Wik, F25 &S
AFAF Z5AHOCE, ¥ K pys2m 7y, i B
RAF RIS o

5 BRRHRFLEZEIRITEE

BEH TR IR 8 A H A Sk, et T
SEALSG R AR A R B PR 5P 6. X
PIASF- 15 70 SRR T AT B TS AR PRk i M fE, n
Ay A QPR R 9 BB B[R] 1

SERVICE SENERIO
SRS e AR

5.1 "To Pick Up Family Story"

TERGRHIRE T, FF X EA SR, EHK
117 "To Pick Up Family Story"i ¥4 . 514
BT P TT I . —J7 I, BT HABAH SR 5577
A ISR AR5 SRS 3, WURTRIZERE | A0 ik
Fo XA R TE, R HY R T AR
(R SENE 3 o 1 S S 5 e fb R UL BT 3 Sy — T T
TESm s i, St T 2 i Qs (A, %’ﬁl\ FIA
T RIERS A G AR . TERLIE R | e
FATRI I, SE A Tt ) g RS, ST T A R
PEo OER LA 4,

[ ]
alTaN
o @

NEE
e il
[ .

|-II

=

SIZ

ESITERNG &S

xﬁw

kf%%
ﬁ_ﬂaﬂr{ﬁ

%Jkﬁ%%‘

3 iSRS A e fik AL

Fig.3 Scenario establishment and contact point planning
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