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Innovative Path of Product Experience Design Based on
the User's Cognitive Perspective

ZHANG Kai'?
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ABSTRACT: Aim: from the user's cognitive perspective, the paper explored and improved further the theory of product
experience design, in order to guide the innovation practice of product experience design. Method: the concept of product
experience design was clarified from the cognitive perspective; the classification of product user experience was analyzed
and proposed based on the user cognitive process model; the innovation path of product experience design was analyzed
and proposed combining the classification of product user experience through the literature research, case analysis and
other methods. Conclusion: the product experience was divided into the information perception experience, the informa-
tion processing experience, the information output experience and the information memory experience from the perspec-
tive of user cognitive process, and the design innovation of product experience was subdivided into 10 paths to further
clarify the innovative ideas of product experience design.
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