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Promotion Strategy of Traditional Handicraft under "Four Forces" Cooperation Model

HE Jia', SHI Ai-gin’
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ABSTRACT: The paper aims to explore the promotion strategy of traditional handicraft and find a way for the contem-
porary revival of traditional handicraft through the power of modern design. Combined with the case of innovative prac-
tice of contemporary crafts, from innovation, culture, technology, and execution of the four dimensions, the traditional
handicraft promotion strategy was analyzed in depth to provide the feasible design thinking mode to achieve the tradi-
tional to modern evolution. The collaborative model is an effective way to improve the traditional handicraft design.
Based on maintaining the core genes of Chinese traditional culture, the design innovation integrated with modern life is a
beneficial attempt to inherit the living condition of traditional handicraft. To continue heritage and development of tradi-
tional handicraft, it is required to combine it with contemporary life, and make traditional handicraft product return to
daily use in which beauty, modern and tradition are integrated, so as to form benign ecological circulation.
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Fig2 "Liu's bamboo weaving" modern product design
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Fig.3 Target level for expansion of design practical value
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Fig.5 Brand construction of Yuan soap
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