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Application of Sense of Humor in Product Emotional Design
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ABSTRACT: The work aims to analyze and research the current modern products with a sense of humor, and give new
directions and enlightenment for the emotional design of current products. Taking the current hot-selling products as an
example, the four aspects (product form and its decoration, usage and usage scenarios) of humor in product emotional de-
sign were studied, and the role of humor in product emotional design was analyzed. The morphological form, simulated
form, symbolic form and abstract form of sense of humor reflected by the form are used to upgrade the sense of humor
embodied in product form. The points, lines, faces, colors and textures of the sense of humor reflected by the decoration
are used to enhance the sense of humor embodied by the decoration. The activity parameters, user psychology, hu-
man-computer interaction, and reflection of emotion of the sense of humor reflected by the usage mode are applied to in-
crease the sense of humor embodied by the usage mode. The time action, space action and demand action of the sense of
humor reflected by the usage scenarios are used to manifest the sense of humor embodied by the usage scenarios. To sum
up, their aim is to apply the sense of humor in the emotional design of products.
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Fig.7 Food metering card with sense of humor

JLER L [ — B AR A B i o i faf ik L
# E R E R BB MO T4 F LAY EL AR, i
A B IR T5E i A B L2 B, R R LE XS TR
Yy B BRR PR R B G TE BN, TRMILER
BWAET, ILEGELENER S, HHRZH
TR A RA) T, B Imas & 1 )L 5 0 1
IREGGBE, Bt TR L AR ILIE 8, L
HAESEE AR PRI T H C R TE %, K
] DU R UK, D8RR SR G FH 14 [ o SRR s 1
— BRI, RIS S

K8 MRk JLE R

Fig.8 Fun children's spoon

MMEAR 2 TN T ST 5 59 AN A2 A 1t T A4 i
fo o2 B EET T RGE L BT T EEA TR, mR
BAEAR 24T 1 8158 f © gt oo HRA — %
RS I, ARAE ™ S BRI A e rp b T R I
FEARRETT BT T MR IR — AT A ELALBRA 19, 1T 2%
B WAFET AR DL 9 SR T BN ECR P B WA
Y4, HEIRSCE T BB RO O S B TR
Tt T AT BT B E REAT I T AR, 15
PHTENE T A R P 7R 1 BN P U AT /NG, A
DU RS AN AN, i A — 52 B BUR & A
oot 10 175 RS BE S (B UL, DAy e ) T 34 R R 1Y
D

il

CICENE7 o BNl
Fig.9 Pinocchio nail holder

AW FE BRI T 77 S BT b A ) R AT 26
Fear i, A= n et m M B, R A b i i
ANTRI B2 BT At A SRR, [ B B4 Y i R R
—LERE A, (H i TN R Z R WAL i N
RHEA—EMZEA, B XTSRRI ol
SRR, W BT E AT AL B s Z BT 0
HRAZHTTA, AR BIB 45 & SR O o

BINA> a7 Wit Sk S S N BT 711Vt = ST
Ao 3R R S i R 0 7 o U A S — S ) B
WM, AR S R, FRATS B
sty 18 SR SN L SO S0 0 5 52 S0, R
W 1 BRI i ) B O T R A AT B A R E
BRI T AR A R IE R B RIS, Y
SRALAT Y BRI BT 2 WD R T 28 AT Ok
O AT o MR PR HEA R T, BRI
FARIREE 8 Vsl VNG S Wl UIND) \V/AD I CINRA SR (A TR

TS AN [ 28 531) B4 7 ity 7 A B 1 SRR A 3 7 v e
AR o 70 1 SR IR 19 7 it B w0 B g o
AR S AT S it o AT BRI A EE L 3L 3
I SERH LA AR, g HLP AR DR R . HAT
Wl BRI 14 S L AR BT R DR R VR O —
=, HR#EHEHMA R 4 G N RS I
A IRE AR FEAT G U A2 R A i
R IAT R AR A B —E MR
VIR T R R B AN B kA, AT REHLAT &
Ge— . PR REORAGISIN 5 A P B A PR R
TIRE, XA T IR AREL T #HGER 1L ™ kit B aUE
It 2 RE TR 2503 A A 1% P P T LU Bl 5 1, s i
BRI IO , S50 155 25 4 BRI 5L, Ot 5t

SE k-

(11 Z#EA. B0t b s B e R B[] % T,
2010, 31(4): 32-34.



246 fu % TR 2019 4¢ 11 H
LI Jun-hua. Emotional Embodiment in Product De- Western Leather, 2018, 40(15): 59-61.
ﬂ@mfwm@%3®mm%JMOﬂW32M [9] BRELER. it b bR R v i N T SE 0],

[2] FfEg. ZREFM] L & B R2EH ARAL, 2005. % THE, 2011, 32(10): 59-62.

WANG De-feng. Art Philosophy[M]. Shanghai: Fudan CHEN Hong-juan. Application Research of Material
University Press, 2005. Emotional Characteristics in Product Design[J]. Pack-

[3]1 =EI, P Tt sbe (5 =) M]. deat: aging Engineering, 2011, 32(10)' 59-62.

FAER AL, 2018. [10] FAZ%. QUi s fhis b 45 B i 5 D RE (7). 2
LAN Yu-qi, DENG Bi-bo. Introduction to Industrial De- T.F2, 2016, 37(12): 129-133.

sign(Second Edition)[M]. Beijing: Tsinghua University ZHOU Zhu. The Emotional Features and Functions of
Press, 2018. Decorative Patterns in Product Design[J]. Packaging

[4] HE-AFE. FioB2E 3M]. JbE: E IR Engineering, 2016, 37(12): 129-133.

*t, 2012. [11] BT, 5. 2. TG R B IR S 7E 7 i i B4 v i B
DONALD-A-Norman. Design Psychology3[M]. Beijing: FHRMT[I]. PaER 2, 2019(5): 70.
CITIC Publishing House, 2012. ZHAO Yuan-shuai. Application of Decorative Patterns

[5]1 AMREEZRE, dbUR{~, skEUfFE. &5 LT A A e BRI of Point, Line and Surface Elements in Product Model-
FEBES 0] & B REFWMEE S B2 M), 2017, ing [J]. Western Leather, 2019(5): 70.

38(82): 142-144. [12] XU, T 7 i n] FH A A N HL 5 i 528 B3 BF 5
LIN Jia-qin, HONG Jian-ren, ZHANG Ying-ru. A Study [J]. % T2, 2008, 29(4): 81-83.

on the Humorous Characteristics of Junior Middle School LIU Yong-xiang. Research on Human-Computer Inter-
Students in Chiayi City, Taiwan[J]. Journal of Jishou face Interaction Design Based on Product Usability[J].
University(Social Science Edition), 2017, 38(S2): 142- Packaging Engineering, 2008, 29(4): 81-83.

144. [13] B+, BEE. ETHERMRENERITRR

(6] B, JEMEE. ks Pk 0y RER Ik 5 R o A B (0. Tolki%it, 2018(12): 42-43.

B AR S AT 0], B B iR TAE, 2017, 61(22): CHI Rui-feng, TANG Chong-zhi. Research on Automo-
13-19. tive Interior Design Based on Scene Research[J]. Indus-
RUAN Guang-ce, ZHOU Jian-chao. Research on the trial Design, 2018(12): 42-43.

Correlation between Emotional Expression of Commod- [14] Z5M. O 5 M= S BAL TR T[], ER

ity Attributes and Commodity Sales[J]. Library and In-
formation Service, 2017, 61(22): 13-19.

R, W ESEM). ALt &S EE AL,
2013.

WU lJian-an. Marketing[M]. Beijing: Higher Education
Press, 2013.

BA R I B BT 00 R Bk M R AR [T
2018, 40(15): 59-61.
WEI Qi-si. Interesting Features of Emotional Design[J].

L4 o

[15]

%, 2017(3): 82-85.

LI Nan. Discussion on the Emotional Design of Chil-
dren's Heart and Female Products[J]. Journal of the
Chinese Academy of Fine Arts, 2017(3): 82-85.

FR EEAL RGBT AR B o R
NI ¥t 2019, 32(1): 20-21.

WANG Wei. Application of Emotional System Design
Method in the Design Process of Tableware Products[J].

Design, 2019, 32(1): 20-21.



