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Creative Intangible Cultural Heritage Products Based on Crossover

WANG Jia-fei
(Nanchang Hangkong University, Nanchang 330063, China)

ABSTRACT: Intangible cultural heritage is a precious treasure in Chinese traditional culture. It is of great significance to carry
it forward and develop creatively on the basis of protection and to achieve the inheritance and innovation of traditional culture.
By expounding the causes, history, distribution and types of intangible culture, and analyzing the characteristics of intangible
cultural heritage, this paper explored the combination of modern design and intangible cultural heritage, and summarized the key
factors. On this basis, the design strategy of intangible cultural heritage creative products is proposed, which includes three appropriate
approaches, namely industrialization, standardization, marketization and branding. Crossover is a new trend in the current in-
dustrial development. Integration of media can activate the influence of intangible cultural heritage. Experience can promote ag-

gregation effect of intangible cultural heritage, and create unlimited possibilities for crossover of intangible cultural heritage IP.
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Fig.4 Web celebrity cultural and creative products of the Palace Museum
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