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Application of Color in Children's Food Packaging Design

XIANG Jing
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ABSTRACT: The work aims to expound the role of color in children's food packaging design, and explore the design
ideas and artistic charm of children's food packaging endowed by color in the current context. Combined with the new
opportunities and challenges brought by social development in children's food packaging design, and starting from reality,
the development status of children's food market and the important roles of information transmission, psychological in-
fluence and brand image with the color integrated into children’s food packaging were summarized, and its expression
demands in vision and taste were obtained. Then, the application directions were summarized and discussed in terms of
integrity, emotion, advertising and series, and some innovative requirements were put forward. Some excellent cases of
children's food packaging design were listed to further strengthen the feasibility of theoretical discussion and explore the
color application path to seize consumers' attention and promote sales. In the current intensely competitive children's food
market, packaging design is crucial to the rational application of color, which can not only make food packaging creative,
help consumers to maximize the access to food information from their visual experience, but also successfully increase
sales on the secondary basis.
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