540 % 4 24 10 0% TR
2019 4E 12 A PACKAGING ENGINEERING 121

S EE "BEK” AFRERIZITPRINATR

KT, BRZBE, TEE
( Bl TREEARKY, L 201620)

aF 2

WE. AW RS IAFTESRE LGRS AARER, FE L “kadek” X %%
A B EAEEHE, T Rk XS IP %%, MRS EIBAROE AT BHA
GEEH, BEET. MALABE 700X+ EE AR R LR, &R “Ridek” 256 %’iuﬂ-%
BIEBRRRET LI EFAZTEARER AR EAES, BHEZRKD T FHE, AXLERE
FHEE AT XBETHAO T, &6 LARA. BR. iféﬁﬁgimﬁfﬁ*ﬂiixﬁ’ﬂﬁg‘éﬁiﬁ/ﬁ\i
AL RANGFRFRARREAOAZER, CANSFHZHEE, LESHTZHHERER, 2
AAVE G0 dh i Fe kA £ P o) A REBR, RAROFEIOT LT DRBIHFHEKRE,

KB e R&t; 5 EBS; ek ikt

hESES: TB482  XEAFRIEAD: A XEHS: 1001-3563(2019)24-0121-06

DOI: 10.19554/j.cnki.1001-3563.2019.24.019

~+>¥
Gy

-

1)

Application of Local Elements in Packaging Design of "QieGuoMi" Black Tea

ZHANG Ding-wei, CHEN Lie-sheng, LI Hong-cheng
(Shanghai University of Engineering Science, Shanghai 201620, China)

ABSTRACT: The paper aims to explore the design features and application of native elements in contemporary tea
packaging design. Considering the truth, goodness and beauty in the packaging design of "QieGuoMi" black tea, and tak-
ing the IP packaging design of "QieGuoMi" black tea as an example, this paper expounded the design thinking and con-
crete application practice of local tea packaging in container modeling, packaging structure, pattern design, material se-
lection and so on. The case practice of "QieGuoMi" black tea packaging design highlighted the emotional resonance be-
tween the design elements of local culture and modern consumers, and found a balance between them, providing a new
possibility for tea packaging to explore new design expression. Simple, gentle, ecological local elements in the future de-
sign services will be more and more popular and become a useful attempt in the future design. It is the respect for work-
ers, but also the emotional care of consumers. It is our self-awakening in the rich material and spiritual life. The future
packaging design pays more attention to the design of small groups, emotional experience.
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Fig.2 Design target system diagram
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Fig.11 Overall packaging design of "QieGuoMi" black tea
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