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Visual Form Design of Network Emoticons Based on Image IP Construction

XIE Tao', LU You’
(1.Huanggang Normal University, Huanggang 438000, China; 2.Wuhan University, Wuhan 430072, China)

ABSTRACT: The paper aims to explore the cross-media narrative capabilities of image IP of network emoticons, analyze
the key design elements that determine the core value of image IP and summarize the principles and methods of visual
form design of image IP of network emoticons to enrich the design theory basis of IP industrialization development of
network emoticon. It screened, collated and analyzed image IP of network emoticons with high popularity, summarized
the core content, artistic characteristics, visual forms, and modes of communication of high-value image IP. On this basis,
it analyzed the user's aesthetic acceptance and emotional correlation elements of image IP of network emoticons, and
summarized the design experience elements of image IP of network emoticons based on user cognition and emotional in-
teraction by conducting the survey on the target-oriented users. And the effectiveness and reliability of the ideas and
methods were verified through project design practices. Network emoticons with IP development value have a higher de-
gree of visual aesthetics and vivid image characteristics, which can integrate network traffic and emotional cognition and
have the characteristics of potential energy transformation and cross-platform transfer. External visual form and intrinsic
emotional construction are the core and the key to realize the multi-channel value of image IP of network emoticons.
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Fig.1 Image IP construction process and implementation path of network emoticons

3 MERBEASHITHEZZSHEBIAGE

A&

YRV 25 A 5 LS T 5 W R L B4
SRS R LS, LIREREE S P K
A, AT B VAR T AR X 2 A A
BHLE AN .

3.1 IMHEIAE#E

T A 2 S AR o S | LS AR
AOPRERPE | BB RS 3 D7 R IT, B4R

BRI PREARI ) Z M S X, A Rk e S
TEBEABHE SO A R B —E R B R R Y
HIRFEIR, BEREXT M 28 AT AT AN (I R S 1 A
IR 2 0L L B A P I o SR 2R TR 353 A TR 5K
R 2 18 A BRI 312 iy, Tk B 5
PAA PRI S G AR, T P A S I B Y 1)
BT TR E R A WL 1,

32 RAELRSH

PAAZRRM, AR AR SRR RS2 T
W 28 AT T B AT g B — B« A 8



8405 5 243

WA ETIER 1P ME M M4 R AT 5 ot A5 it 135

®1 ETARNGSBERENHMERE
HESFRERAE
Tab.1 Survey of online emoticons experience elements
based on user cognition and emotional interaction
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Tab.2 Analysis and positioning of visual form design of image IP based on the prototype of Zongzi
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