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Visual Language Design and Application in the Bicycle Sharing APP

JIANG Xiao, LU Heng-xin, WANG Yan-min, WANG Yi-hua
(Jiaxing University, Jiaxing 314033, China)

ABSTRACT: The work aims to study the design and application of visual language in the development process of bicycle
sharing APP, standardize the process of interface visual design to a certain extent and provide the inspiration and refer-
ence for its design practice. The visual language design was discussed from the perspective of the basic concept of visual
design, the goals of visual language design and the influence of geon theory, etc. With the abstract extraction and concrete
application process of shape ion, color ion and material ion as the design exploration path, the basic idea of visual lan-
guage design in bicycle sharing APP was proposed and its feasibility was proven through a practical case. The basic idea
of visual language design is proposed from the perspective of visual impression, key adjectives and pictures, mood board
and component integration and adaptation. Visual ion extraction and combination contribute to the exploration of APP
visual language. It is shown that, the visual language design will improve the visual recognition of the bicycle sharing
APP, strengthen the standardization of visual design, and reduce the excessive subjectivity in design evaluation.
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Fig.2 The basic idea of visual language design in bicycle sharing APP
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Fig.4 Some key images and primary visual ions
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Fig.5 Some visual ions
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Fig.7 The design exploration process of mood board
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Fig.8 The application of mood board in typical product interface
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