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Design of Bamboo Culture Tourism Products for Cailun
Bamboo Sea Based on Emotional Experience

SUN Lei', CHEN Qiao’*, HUANG Chi-qgin’, PENG Hui-jun’
(1.Chongqing Vocational Institute of Engineering, Chongqing 402260, China; 2.Beijing Institute of Petrochemical
Technology, Beijing 102617, China; 3.Hengyang Normal University, Hengyang 421002, China)

ABSTRACT: It aims to explore the application of emotional experience theory in the development of cultural tourism
products through design and development of bamboo culture emotional experience tourism products for Cailun Bamboo
Sea Scenic Spot. It adopted the theory and method of emotional experience, and used the emotional experience process of
“sensory-cognitive-behavior” as the guide to design the series of sensory emotional experience, cognitive emotional ex-
perience and behavioral emotional experience of bamboo culture tourism products in Cailun Bamboo Sea Scenic Spot. On
the basis of tourism products, the emotional experience tourism products were organically combined through the spatial
structure of “dotted line-plane” to realize the seamless connection and differentiation effect of different types of emotional
experience tourism products. Emotional experience theory has important application value in the design and development
of cultural tourism products. The process of developing bamboo culture tourism products should follow the “sen-
sory-cognitive-behavior” process of the emotional experience of tourists, through design progressive and modular Emo-
tional experience of tourism products, allowing tourists to enjoy deep bamboo culture tourism experience and enjoyment.
KEY WORDS: emotional experience; Cailun Bamboo Sea; bamboo culture; tourism products
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Fig.1 Product design flow diagram of tourist
emotional experience
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Fig.4 Maze of “Phonetic sound in Bamboo Sea”

33 REEZ "H’ —MZIAE

i Ui AR T SO SR A 5 AT O HL Bl Y g
fifl b, FEZRAC AT 55 DX PN PR A QSRR Y T 9 R A ¢
W B XA SRR B SN o e n R SR it st IX
I AR R I AT A TR AT S
ETL T 5 R RS, — kAT
Jot, K DRSO SRR WRAT B ) L 44 R R ZIAE AT i Y
B EGE TS s TR BT B, LR RR
H Ol WIS 15 5 R A P74 b5 = kAT R3E,
T I R ABEAR AT AT SR o E R ep i, ik A
ERIE, K ILTAE R IR kAT X TR AT
W7, B T b vk a4 AR D7 R Y 28 1 DI A
IRRZENG . AN 2RIG AR S ST+, MR
M, ISR A VRIEAT R, A — T, (8
DL A N 44 SC1o 3% IR L DR I — AR o ol 32 d 44K
KA s T AR KT, WEE RS IRRAT T
MR EEL, ER T AHCK —KF 145,
AR PR B AE R AT BURE. I AESE DIY
MokE, XT4Csk A1 DIY, JF HS | SR ER LS
TRXE TA B =ATE B, IR EE NG R
“EE BRI BRI

T8, AT LA SR DX P B DR TS B HG J] 300 T 1 T
THIE “Prz " M T2 B8R ST S SE 5
e HaaT LIAERTTMER T 4 RN A2 81"
— A, SRR A AT A i LA B AT B0 0 g%
MRS B SE, UiF %3d T LA B 8 2 WL A i A U

Z 5 5 o nT ACYRr i i a0 0L b A A 7o i
SR B N SRILE R AR R R R XA T
ARER S HR, 345 b AT T AT 1 B 1 A TR

4 £5iE

PRI BEIFAUT L i 1 X 2% 0 B S
QLA 177 it B BT B LA 9% B0 AR A AR 25
JEE HH A A, T SR DR T 2 2 DRURI A5 Y E R
e 7 BT AL O o AR ST 7 17 AR i A 10 SR
B AR AT RS 7 B R AR fiE
. RBJRE AT REEAE N EIE S T, DTS
e SR 1 O A, A T AR AT R 5 TS
P lie = i 2 18] 19 52 BRI 5 A XA T &, AT
N SCARTR 7 i R BT S H G RIS H R

SE

[1] PINE B. Welcome to the Experience Economy[J]. Har-
vard Business Review, 1998, 76(4): 9-105.

[2] AHO S. Towards a General Theory of Touristic Experi-
ences: Modelling Experience Process in Tourism[J].
Tourism Review, 2001, 56(3): 33-37.

[3] BEEHO A. Conceptualizing the Experiences of Heritage
Tourists: A case Study of New Lanark World Heritage
Village[J]. Tourism Management, 1997, 18(2): 75-87.

[4] HOSANY S. Appraisal Determinants of Tourist Emo-
tional Responses[J]. Journal of Travel Research, 2012,
51(3): 303-314.

[5] OTTO J. The Service Experience in Tourism[J]. Tourism
Management, 1996, 17(3): 165-174.

[6] ELLIS G. Creating Value for Participants Through Ex-
perience Staging: Parks, Recreation, and Tourism in the
Experience Industry[J]. Journal of Park and Recreation
Administration, 2008, 26(4): 1-20.

(7] BRI RTINS A A R 0 5 AR e AR Y
A H ¥ 23 Bl R 1[0, B2 ), 30(6): 39-45.
HUANG Xiao-ting. A Study of Tourists' Emotional Ex-
perience Process Based on Space-Time Path: A Case

Study of Ocean Park in Hong Kong[J]. Tourism Tribune,
30(6): 39-45.

(8] REBE. LBHAEREEHIM] bR JEAUIIE R
Jiit, 1989
ZHU Zhi-xian. Psychological Dictionary[M]. Beijing:
Beijing Normal University Press, 1989.

(9] 2= W]. PR MG 7 9 S5t T R 7 22 3 i B AR 1R (0]
FEARLA I, 2017(5): 70-72.
LI Zhi-ming. On the Characteristics of Tourist Souve-
nirs under the Background of Experiencing Tourism[J].
Art Education Research, 2017(5): 70-72.

[10] M @ikh, sk, HeT 1 RUALR 2 BT 5
PEH (O], 1R Tk R 2 2 4 (R 2 B AR, 2018,
23(5): 15-18.



320 1 % T & 2019 4F 12
XIAO Ying-zhe, ZHANG Hui-yuan. On Interactive [15] fHiths. /"iﬁt&ﬁ%ﬁj‘d&%éﬁﬁ%ﬁ%ﬁﬁ?{
Packaging Design and Evaluation Based on Emotional VLA BBI0]. heg RE RS 2= (NSO L
Experience[J]. Journal of Hunan University of Tech- Ji2), 2010, 30(1): 50-54.
nology(Social Science Edition), 2018, 23(5): 15-18. LU Shi-ju. A Research into Bamboo Culture Tourism in

[11] KLEINGINNA J. A Categorized List of Emotion Defi- Ethnic Minority Regions of China: A Case Study of
nitions, with Suggestions for a Consensual Definition[J]. Yunnan Province[J]. Journal of South-central University
Motivation and Emotion, 1981, 5(4): 345-379. for Nationalities(Humanities and Social Sciences),

[12] JEaufE 8. Bt o A ML deat: J {5 Bk, 2010, 30(1): 50-54.

2003. [16] Ew &, ZREMG. b E AT SOk e 58I AR A (1], JEst
DONALD N. The Design of Everyday Things[M]. Bei- 5 T AHNERE2E B4R, 2006(3): 67-75.
jing: China Citic Press, 2003. WANG Fu-de, LI Qun-wei. An Analysis on the Bamboo

[13] WHER. FEANIRIEYCGE = BOM]. dtat: Bk Culture Tourism Resources in China[J]. Journal of Bei-
fRAt, 2011. jing International Studies University, 2006(3): 67-75.
XIE Yan-jun. Basic Tourism[M]. Beijing: China Travel [17] XU, 317 A 50 1 Vi i AR 7™ U 2 1 1B
and Tourism Press, 2011. [D]. ¥ 1: @ﬁ‘jj{%, 2017.

[14] PESTANA M. Motivations Emotions and Satisfaction: LIU Ying-bin. Based on the Emotional Experience of
The Keys to a Tourism Destination Choice[J]. Journal of Hainan Specialty Research on Brand Image Design[D].
Destination Marketing & Management, 2019(2). Haikou: Hainan University, 2017.

( B35 314 00) (8] JhfE. p [ AR A% S0 RERIAR (1], 74 AR B

(5]

RUC . DT B 5 2 3 DO SCAR D], N B )i
,2016(12): 18-19.
GUO Si-yuan. From Haihouhou Tomb to Han Culture
Brand[J]. People's Weekly Newsletter, 2016(12): 18-19.
R, ENE, RKE. BB EEMAT SR Y
FREURFSE ] TLILH T, 2018(2).
CAO Ke-ping, WANG Xiao-dun, XU Chang-qing. The
Symbol World of Haihunhou Cemetery: The Study of
Lu's Ornamentation[J]. Jianghan Archaeology, 2018(2).
FEALWL HpEceE AR YRR S TCE Sl
BB [T]. R, 2017(11).
WANG Kong-gang. Old Stories, Modern "Telling" Re-
flections on the Imperial Palace's Cultural and Creative
Products[J]. Forbidden City, 2017(11).

[10]

2018(5).

YIN Heng. A Preliminary Study on the Development of
Ancient Chinese Lacquer Fish Pattern[J]. Western Leather,
2018(5).

*ISPHK?;E Eyoh. BB DU B R 5E I AR it
1. MBS KR # SRR, 2017(6).
GUO L1n-sen. CAI Ke-zhong. The Design Concept of
Lacquerware Unearthed from the Han Dynasty Haihun-

J |_,\

hou Tomb in Nanchang[J]. Journal of Nanchang Aero-
nautical University: Social Science Edition, 2017(6).
R . DIESMIEMIESD]. ZAREF, 2013(10).
HE Li-bing. The Creative Meaning of Picasso's Decompo-
sition and Reconstruction Modeling Techniques[J]. Art
Study, 2013(10).



