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Design of Cultural Creative Product in Jiangxi Museum based on Cultural Image
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ABSTRACT: The work aims to take visitors’ cultural image as the breakthrough point to explore the design process of cultural
creative product development of Jiangxi Museum and promote the dissemination of regional culture and the development of lo-
cal culture and museum industry. The visitors’ public cultural image on Jiangxi Museum was obtained by content analysis
method. The cultural repository of Jiangxi Museum was constructed by the analytic hierarchy process. Finally, the typical cul-
tural elements were integrated through the cluster design method to complete the design. By analyzing the visitors’ cognitive
data of cultural image on Jiangxi Museum, the public cultural images such as Dusk culture, Jingdezhen culture, red culture and
Buddhism culture are summarized. The cultural repository of Jiangxi Museum constructed by the analytic hierarchy process can
effectively provide designers with cultural materials and inspiration for designing Jiangxi Museum cultural creative products.
The use of cluster design to integrate the relevant cultural center can make the cultural atmosphere of cultural creative products
more intense.
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Fig.1 Design flow chart of Jiangxi Museum’s cultural creative products
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Fig.2 Jiangxi Museum’s cultural creative tea set



322 fu, %%

T 7

2020 4 2 H

WE Bk g, ASCt T —308 R, WK 2,
ZeAE FARAR I A RN B A SRR oC R ik, A 5 Al
HA A BRI “XIBLEN Rk, A B i
kAT “HEEET, ANEANERTRERT
WML . ZRHR R HIE T L, iR s
EIRMEZS REGPATE, TLVUAR MR RUR IESE i fi—
WR”, EHNZE S HUE A Y, PR R YR,
R F AR PR R FERE , 8 SRORS 1 458 57 A8 0 T
e, AERMR Z AN AT £,

FHANERE R (SMEIE)Z ) RBOT TR Bk A T
g B, SRS HATRER U M o RS o
WL LT A A, A5 4 TRIERURR R T L (O
FIoAJE Do “ZRAE—IR” BRI (IEIEJZ ), fiE
G P P A S 2R B B RS B B SRR s AR R
R BETT T 75, F 2 W DR b B V74 A 1 1
SRS SCALEE AT A R B, A7 i 19 3C
PSR s AN, 7 i A B B 2 B S B A
Dy WiH B ORI, 7 fh R B8 Z 18] 7 A T 58
SR SCACE S o R, BT SR SCA ST R AT T
K, AT BB A SRS, Gt XU, 3R S
B i B ROV, fR i R IR

5 &45iE

# Mo L bR BRI UR A T2 0 Y 3
FEIR, RO AT o TE YR SR ™ i &
AR, A B S H b g A TR, RAE N
o T2 5IACEAR T B, iz IS Bt Tk AT
SCAY st o ASCER I T TS E R ATV A
Py SR S R BETHR AR, RN AR SO s
FATZ AR I B S WA R E R A, T
VAHE Bhsg i e 1 A 2 UL X T A 1 SO R
INHITE L, S A B STAR = R A ik (1 45 45 DU A B
TARTEAR ST it (189 SCAE P o STRI ™ il U 2R BE MRS T
PH I SCAIENS | S HR T PAHE 9 1INE, R4
PASCAIN ™ i I A2 3 SCA B 7 Ml e R A T B, g e
EBTE

&% 3Lk

[1] B, KERF, SEV. EREYHIEES 5
= A SO HIIE]. 26 590HE, 2017(12): 84-86.
ZHAO De-cheng, ZHANG Cai-xiang, GU Yuan-ya. Re-
search on the Regional Image of Traditional Implements
and the Creative Design of Cultural and Museum Prod-
ucts[J]. Beauty and Times, 2017(12): 84-86.

(21 DA TR B SO R BTSR[] e
KL, 2013(6): 31-34.

MA Ya-jie. Research on Creative Design of Cultural Prod-
ucts in Henan Museum[J]. Beauty and Times, 2013(6):

9]

[10]

[11]

[12]

31-34.

MOALOSI R, POPOVIC V, HICKLING-HUDSON A.
Culture-orientated Product Design[J]. International Journal
of Technology and Design Education, 2010, 20(2): 175-
190.

FHEAE . SR LR T 1 SR i B T U
[7]. A2 T FE, 2016, 37(12): 89-92.

WANG lJin-xiu. Leshan Giant Buddha Museum and Cul-
tural Products Design Approach[J]. Packaging Engineer-
ing, 2016, 37(12): 89—92.

ISR, BT O R 8 s J7 ik B 5T [D). i
M WL R, 2017,

BAO De-fu. Product Design Method Studies Based on
Cultural Image[D]. Hangzhou: Zhejing University, 2017.
LEONG B D. Culture Based Knowledge Towards New
Design Thinking and Practice Dialogue[J]. Design Issues,
2003(19): 48-58.

WU T Y. The Study of Cultural Interface in Taiwan Abo-
riginal Twin Cup[J]. Hei International, 2005(1): 22-27.
HEHE, T PREE. 5T 2 R B R Sl X 4 i BRAC ™
ST R[], A TR, 2011, 32(6): 47-50.

MEI Mei, YUE Huai-wang. The Modern Product Design
Method Based on the Cultural Object of Minorities in
Yunnan[J]. Packaging Engineering, 2011, 32(3): 47-50.
Wi, o Soqe = i s i i e (0], o B A R T,
2015(2): 83-84.

CHEN Chen. Research on Cultural Products Design in
Hangzhou[J]. China Packaging Industry, 2015(2): 83-84.
YAIR K, PRESS M, TOMES A. Crafting Competitive Ad-
vantage: Crafts Knowledge as a Strategic Resource[J]. De-
sign Studies, 2001, 22(4): 377-394.

A b B BT S KO E R B,
LT HE, 2009, 30(5): 209-210.

ZHU Shang-shang. Study of Regional Cultural Image in
Modern Product Design[J].
2009, 30(5): 209—210.

SR, HET T SO A R BRI ——L
SR BI]. ZARPHE, 2014, 27(1): 227.

SU Da. Research on the Design of Cultural Image Products

Packaging Engineering,

Based on Factor Analysis Taking the Beijing Hangzhou
Grand Canal as an Example[J]. Art Science and Technol-
ogy, 2014, 27(1): 227.
AR WA SO B B R B ER0]. 2,
2017(4): 87-89.
HAN Xiang-yi. Research on The Design of Museum Cul-
tural Creative Products[J]. Art Sea, 2017(4): 87-89.
IMEL VESCEE. TLTR T R SO R =™ i B T &
Bt Jr B R I B (0], 36 5 AR (), 2018(3):
82-85.
SUN Min, XU Wen-fei. Research on the Development,
Design and Strategy of Cultural and Creative Products in
Jiangsu Local Museums[J]. Beauty and Times, 2018(3):
82-85.

( %55 340 11 )



340 fu % TR 2020 4F 2 H
tional Process[J]. Journal of Nanjing ArtsInstitute, 2018(2): [13] skJE. AEH R SCib st ™ A E b B R A [T]. B
1-6. LT HE, 2015, 36(10): 20-23.

[11] 5K —. KiE—IBRZ[M]. TFEE: AR FEAR N AL, ZHANG Xu. Research on Digital Display Media of In-
2008. tangible Cultural Heritage[J]. Packaging Engineering,
ZHANG Dao-yi. Zhang Daoyi on Folk Art[M]. Jinan: 2015, 36(10): 20-23.

Shandong Fine Arts Publishing House, 2008. [14] w5, w0 SR A0 B T H e i 58 ——LABk L

[12] ke, HE #0030 SEH AR K JH M. deae: o E g AN BRI 1T 2 A BI[I]. SCARIE =, 2014(1): 149-156.

H L, 2011. HAN Rong. Comparative Study on Visual Design of
MA Yong-feng. Virtual Reality Technology and Appli- Lion Dance Mask Sin North and South Taking Foshan
cation[M]. Beijing: China Railway Publishing House, and Zhangzhou Lion Dance Masks as Examples[J].
2011. Cultural Heritage, 2014(1): 149-156.
(L§%3mjd BOM: WL Tl K%, 2014,

X, 3 v B I s ik B9 2 e iR e B SR P SU Da. Design Strategy for Cultural Image Identity[D].
uﬁﬁﬁﬁ . BRI, 2018(4): 75-77. Hangzhou: Zhejiang University of Technology, 2014
LIU Shuai. Research on Public Tourism Facilities and [19] B, X BELRBD]. i SR % p%AR,
Cultural and Creative Products Design Based on the Ruins 1991(3): 165-174.
of Haihunhou[J]. The Construction of the Old Revolution- WANG Shi-da. Research on Cultural Image[J]. The
ary Area, 2018(4): 75-77. Shanghai Academy of Social Sciences, 1991(3): 165-174.

[16] Z575. SCAI™ AR T Z 8% S50 (D). FHE: [20] BRFZ. SCIE=AMEii M. Kb ERE44E, 2010.

B K2, 2017. CHEN Xu-jing. An Overview of Culture[M]. Changsha:
LI Jie. Creation and Innovation of Design Elements[D]. Yuelu Press, 2010.
Nanchang: Nanchang University, 2017. 21] W8, kM), dbat: SEEE R, 2011.

[17] B2, R E B, SVSFIE. PR RGBS i A P R PAN Yu-he. Cultural Composition[M]. Beijing: Higher Ed-
'ﬁ&iﬁn»ﬁlﬁmﬂ P E LB T AR, 2004(8): 53-56+78. ucation Press, 2011.

LUO Shi-jian, ZHU Shang-shang, SUN Shou-gian. Case [22] e, P SCBEM]. deat: T B R AR

(18]

Study on User Knowledge and Design Knowledge in
Product Form Design[J]. China Machinery Engineering,
2004, 15(8): 709-712.

JRak . LSO R Sy R 1) 59 3T SR F 5 (D]

AL, 2011
SHEN Jian-hua. Introduction to Jiangxi Culture[M]. Bei-
jing: Introduction of Central Radio and TV University

Press, 2011.



