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Crowd Intelligence Innovation: a New Innovation Paradigm in the AI 2.0 Era
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ABSTRACT: The work aims to present a crowd intelligence innovation paradigm in the Al 2.0 era. The innovation para-
digm evolution in the agricultural era, industrial era, knowledge network era, and data intelligence era was combed start-
ing from the evolutionary history of human civilization. Several typical innovation paradigms were analyzed, such as open
innovation, group innovation, crowdsourcing, total innovation and integrated innovation. The concept and research con-
tents of crowd intelligence innovation are proposed, iand the features, nnovation process, key technologies and future re-
search thinking are analyzed. The proposal and development of new innovation paradigm of crowd intelligence innovation

and the establishment of research theory, method and technology system have certain significance of the times for pro-

moting China’s creation.
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