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Children’s Toy Sharing System in Community Based on Sustainable Design Perspective
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ABSTRACT: The work aims to study the idle toys in community family from the sustainable perspective, creatively de-
sign the resource management system of the community, and explore the design strategies to promote the community’s
sustainable consumption with the goal of efficient use of idle toys and sustainable development of the community. The
sharing economy thinking was integrated into the sustainable development of the community life to study the theoretical
background of sharing economy development, investigate the problems such as excessive idleness and poor handling of
children’s toys in the community, analyze the case of the toy sharing rental platform in the market, explore the motivations
and influencing factors of users participating in toy sharing and solve the problem of idle toys in the sharing consumption
pattern of re-circulation of idle goods. A community-centered sustainable consumption design strategy for children’s idle
toys sharing is proposed, and the children’s toy sharing service system and toy sharing service platform are established to
promote the sustainable consumption patterns from the community level, which is of great significance to drive the public
to practice sustainable consumption, and provide new thinking and inspiration for the sustainable lifestyle of the community.
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Fig.2 The proportion of user willing to participate
in the sharing of idle toys
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Fig.3 Motivational factors ratio of toy sharing
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I PR B Do EL Y AR g O, i DR — A I s
AR, FH P Al 2228 5y 0 TR B 5L ORI e A Lty
HATAEREAE o N PR A5 A 7 RO I e A (54 E
PR Do H A8 Ty ih U , e SR O AR AR WA 1) PR e ELR
B HNAE Ty MR 5547 DXL R 7 AT 04N, RGEFNLTR K
T PPN Z 5 45 T HE 0 5 5 2508 . (L0 5 5 75 2K J7 38
Ik PR B HLAE B (A 58 B, A% BEARA AR LB R AIME AT
42 JEMAXRERSEIZIT

ARSCETIFLFF A EAZR, DIEMN T+
R/ N XA A, BT BRI = s R4,
WK 6. ILERG AL EILTERIL T 25 ke,
2 LI RS 5 G0 Rl i W 45 A D e B AL
A PETT 7 B AR X EE P, 4 DX 6 30Xk P f) £
SIS AR, BT 38 i 9 465 4 A PR
HA S F B A, 5 oR 77 il 3 = e H i AR 2%
R EI SN KR, REGER M se5 T,
e X5 228 5 A2 i n] e 456 1 X 11 22 B sl ad A XA
GRS SO BT AR, AL A P R R 52
Hy 75 3, DT E G 3 6 25 iz g ilAS o 267 58 5 )
FEN S 5EFBERRAL TR RS 5 55, K Bk

Jo7 3 A SR B I T Mk AR 55 TR, R GE i AEAL
XN B BT AL e 55 ol At Xl 24 =] A 1
LR RRASTEM, i RILR MR A IX,
B AL S PR A X GE Z [AE 4

43 HERIELZHRSH0

JLE B AL S RGBT Ak XN B L IRk 55
s, M55 ol RO P ARERAT N D R 5K %
I8, Sy KEEIIREZ A . LE IR L BRI
JEW, oy AR BCRAZ 5 X BrEE AR X LA i R
X, (1) HEIALG X 255 KT DAEBUH
Loy K HEATHUR AL Gy | il W 2 SE T (9 P AT AR B
AW HATAATOREA s (2) BLRUERIK: N T4
2 5538 R E B A B 2 T LSl RN A e R
KA, BrAU RO LERMM IR | F I
LR E AR (3) e RENIX : %X 5%
REPET . RIS AR PR A 6], i o e
REMZ DRIt 2 E AT IRNIEA, X
Koo JLE AR R TG i BRI B AL X A0, AT
il ] 35 8 A 1 7 AR AL X Ak o AR X B AL iR 55
HRLF- 1T 3 A LA 7



FAa1E ol WREIANGE . SR Tl Ze bt A po At XN L3 b A 3L = R G5 167

Bt , ”
RtE i O\ % ROHEER

RftEEER FIPTEREE (R Ry
)
‘ala’ m
k2w 'Y - HEREER
e m am A ! . = R R
= = fEFARYIE)
o - — RS
L LY ] J* INEISE
RS ERS L HENEHR 4 HREWR AR
RBRERS
EREEE Q
an
-
"’ | ) :°
EigE SOt
FEmeE
‘ B EBRREUARS
TR BERFSHNETE

Ko BrHIL=miks 25

Fig.6  Service system of toy sharing
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