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Sports APP User Experience Structure
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ABSTRACT: With the development of modern science and technology, people’s sports style and content are changing
quietly in the context of “mediation of daily life”. The work aims to carry out an important analysis on the experience of
improving the functional quality of APP and the exercise behavior of users with sports APP from the perspective of user
experience. An empirical research was conducted on user experience dimension with 496 college students who exercised
with sports APP, by means of interviews and exploratory and confirmatory factor analysis. The “Sports APP User Experi-
ence Scale” is formulated, which has been tested to be reliable and valid, and can be used as a tool for measuring the user
experience of the sports APP. The development of sports APP should not only emphasize browsing records and basic ele-
ments of goal setting, but also the construction of user’s psychological factors. The personalized information such as the
line taken by the user, the best exercise log and the burned calories etc. is sorted out and displayed by digging the user
experience data during the exercise. This will help the users to understand the sports scene, strengthen their motivation to
participate, deepen their rational cognition of sports and improve the possibility of changes in user behavior.
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Tab.1 Questionnaire item analysis results of sports APP user experience
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Tab.2 Exploratory factor analysis results of sports APP user experience
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Fig.1 Exploratory factor analysis scree
plot of sports APP user experience
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Tab.3 Fitness index of sports APP user experience model
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Tab.4 New scale reliability test and inter-scale correlation analysis
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