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Social Product Interaction Design Based on Usage Scenarios

WU Ming, LIU Zhen-yu
(Zhejiang University of Technology, Hangzhou 310023, China)

ABSTRACT: The work aims to explore the change of consumption habits of Internet products when user scenarios
change, and establish a scenario-based design method model, so as to provide more convenient and practical design ideas
for experiential designers in the future design process. Firstly, user needs in different scenarios were identified through
in-depth interviews and observations. Then, the user needs were classified by Kano model. After that, the corresponding
user models were established according to the classified user needs and the user models in different scenarios were put
into the existing interaction design process to construct the interaction design process based on user scenarios. The inter-
action framework redesigned for application scenarios was validated for its role in improving such data as product reten-
tion and step size based on the data feedback after being placed into operation. Based on the existing interaction design
methods, the interaction design method of social products based on different scenarios is proposed through experiments
and analysis. The effectiveness and rationality of the proposed method are proved by applying the process to social prod-
ucts on the Internet.

KEY WORDS: scenarios; interaction design; social products; service design
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