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ABSTRACT: The work aims to explore the application of emotionalized concept in the design of furniture shared by

people and pets, and make an emotional analysis on the design of furniture for the pets, in order to explore the way of

friendly interaction and harmonious coexistence among people, pets and furniture. With emotionalized concept integrated

into the design of pet furniture, the functional features, design principles and influencing factors of pet furniture were

analyzed. The emotional needs of the people and pets for the furniture were explored respectively from the instinct level,
behavior level and reflection level of Donald Norman’s emotional design theory. The key points and strategies of emo-

tional integration in the design of pet furniture were summarized, and the emotional elements were analyzed with the

ME&MEOW furniture launched by Hong Kong's “Butyet” brand as an example. Pet furniture with emotional design can

not only improve the living environment, save interior space and avoid wasting, but also enhance interaction and commu-

nication, so that users can obtain “spiritual enjoyment” and thus promote harmonious coexistence.
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Fig.2 The emotional needs of pets for furniture
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