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Designing of Logo Animation in the Context of New Media

LIU Cui-lin
(Tianjin University of Commerce Boustead College, Tianjin 300384, China)

ABSTRACT: In the era of new media, media terminals are constantly updated and developing and the design-
ing of logo animation has become more and more important. The work aims to mainly discuss the methods and
principles for the designing of logo animation in the era of new media, and study how to carry out the design-
ing of logo animation, so that the logo animation can be fully expanded in terms of the manifestation patterns
and meet the communication needs in the field of new media. The types of logo animation were analyzed and
the ways and methods of designing of logo animation were studied from the perspective of deformation, color,
texture, dimension and special effects of the graphics. In the field of new media, the designing of logo anima-
tion enables the logo to spread more widely from the perspective of visual sense, auditory sense, interactive
experience and the like, so that the connotation of the logo can be more comprehensively embodied. Mean-
while, the designing of logo animation should follow the principle of association of activity and inertia and be
carried out on the premise of ensuring the identifiability and unified styles of the logo, so as to find a new way
of designing logo animation in the context of new media.
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Fig.1 Coca-Cola logo animation
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