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Construction of Ocean Cultural Symbols in the Packaging
Design of Southern Pearl Cosmetics
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ABSTRACT: The work aims to study the method, skill and application of ocean cultural symbols in the packaging design
of southern pearl cosmetics. Taking the construction of ocean cultural symbols as the main line, the industry development,
brand image construction and product packaging design were analyzed. Water elements and pearls closely related to the
research topic were extracted and converted into visual symbols of ocean culture suitable for the research content. From
the five aspects of color relation, pattern decoration, text form, inner packaging container and outer packaging structure,
the visual symbol construction mode and cultural extension strategy of ocean culture in southern pearl cosmetics packag-
ing were deeply discussed, so as to conform to southern pearl cosmetics brand positioning and target consumer group at-
tributes. The study on the construction of ocean cultural symbols in southern pearl cosmetics packaging design can give
brand identity characteristics, strengthen brand image to a certain extent, and provide reference for the future image de-
sign and packaging design of southern pearl and related products.
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Fig.1 Brand personality positioning of “Haimo”
southern pearl cosmetics
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Fig.2 Extraction and transformation of
ocean cultural symbols
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Fig.3 Standard and auxiliary color
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Fig.4 Generation of standard graphics and
auxiliary graphics
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Fig.5 Generation of brand fonts
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Fig.6 Container modeling dimension specification and effect display
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Fig.7 Outer packaging form design
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