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The Way of Integrating Red Cultural Elements into Product Design

HOU Ke-xin
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ABSTRACT: The work aims to discuss the current situation and way of red cultural elements integrated into the product
design, so as to intensify the cultural connotation of products and enhance the cultural confidence. The connotation of red
cultural elements and the needs of product design itself were refined and analyzed to seek the best fit point of the two, and
broaden the integration depth and breadth with systematic and comprehensive design thinking, so that it can carry more
red cultural connotations and become a product with stories. Red cultural elements have been widely used in product de-
sign, but most of them just copy and indiscriminately imitate red symbols, with less integration and application of real
connotation. The design is made from multiple angles based on the analysis and refinement of the characteristics of red
cultural elements, such as materials, shapes, functions and the like, so as to improve the product taste. The application
depth and breadth of red cultural elements are broadened through systematic design. With the help of red cultural elements
integrated into the series design of the products, the story and competitiveness of the products are improved. In the form
of personalized customization, a full play is given to the advantages of the both to design high-quality products.
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