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Innovative Design Method of City Brand Image

LIU Yang, WANG Ling, XIE Zhen, HUA Xia
(Beijing University of Technology, Beijing 100124, China)

ABSTRACT: Most of the existing city brands imitate or even copy the existing designs and lack the characteristics of the
city itself, which is difficult to resonate with the public. The work aims to discuss the innovative design method of city
brand image with Haidian District as an example. The concept of design innovation and service design was used to study
how to realize the city brand image with an innovative design approach. Through deep, systematic, multi-angle and
all-round integration, the theoretical system of city brand image design was established to make the city brand image more
localized and humanized. The unique features of the city could be fully expressed by defining the style and temperament
of the city, searching for the core image and reconstructing the image of the city. Through the research on the design me-
thod of city brand image, it can improve the comprehensive strength of the city, while enhancing its citizens' sense of
pride, belonging and happiness. At last, Haidian District is taken as an example to carry out the practical application of
brand image design, which makes the research more scientific and reasonable and consequently provides a systematic
theoretical reference for other cities.
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Fig.1 Some design cases by author
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